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ABSTRAK

Penelitian ini bertujuan untuk mengetahui apakah ada pengaruh antara kualitas
produk, promosi dan event marketing terhadap keputusan pembelian perumahan
Cemara Park Residence. Peneliti melakukan penelitian dengan jumlah sampel
sebanyak 112 responden berdasarkan rumus slovin. Metode analisis data dilakukan
dengan menggunakan analisis regresi linear berganda. Uji kualitas data dalam
penelitian ini menggunakan uji validitas dan uji reliabilitas, uji asumsi dalam
penelitian ini adalah uji normalitas, uji multikolinearitas, uji heteroskedastisitas dan
uji pengaruh menggunakan uji regresi linear berganda dan uji koefisien determinasi
sedangkan uji hipotesis dalam penelitian ini menggunakan uji t dan f dengan
bantuan software statistik SPSS 25. Berdasarkan hasil penelitian uji T,
menunjukkan bahwa variabel kualitas produk, promosi dan event marketing
memiliki pengaruh positif dan signifikan terhadap keputusan pembelian. Kualitas
produk dengan t hitung 3,443 > t tabel 1,98177 yang berarti Ha diterima dan Ho di
tolak dan nilai signifikan 0,001 < 0,05, promosi t hitung 3,845 > t tabel 1,98177
yang berarti Ha diterima dan Ho di tolak dan nilai signifikan 0,000 < 0,05, event
marketing dengan t hitung 4,131 >t tabel 1,98177 yang berarti Ha diterima dan Ho
di tolak dan nilai signifikan 0,000 < 0,05. Hasil penelitian uji F menunjukkan bahwa
kualitas produk, promosi dan event marketing secara bersama-sama memiliki
pengaruh positif dan signifikan terhadap keputusan pembelian dari F hitung
17,237 > F tabel 2,69 yang berarti Ho ditolak dan Ha diterima dan nilai signifikan
0,000 < 0,05.

Kata Kunci: Kualitas Produk; Promosi; Event Marketing; Keputusan Pembelian.



ABSTRACT

This study aims to determine whether there is an influence between product quality,
promotion and event marketing on the purchase decision of Cemara Park
Residence housing. Researchers conducted research with a total sample of 112
respondents based on the Slovin formula. The method of data analysis was carried
out using multiple linear regression analysis. The data quality test in this study used
validity and reliability tests, the assumption tests in this study were normality test,
multicollinearity test, heteroscedasticity test and effect test using multiple linear
regression and determination coefficient tests, while hypothesis testing in this study
used t and ftests. with the help of statistical software SPSS 25. Based on the results
of the T test, it shows that the variables of product quality, promotion and event
marketing have a positive and significant effect on purchasing decisions. Product
quality with t count 3,443 > t table 1,98177 which means that Ha is accepted and
Ho is rejected and the significant value is 0,001 < 0,05, promotion t counts 3,845
> t table 1,98177 which means Ha is accepted and Ho is rejected and the value is
significant 0,000 <0,05, event marketing with t count 4,131> t table 1,98177, which
means that Ha is accepted and Ho is rejected and the significant value is 0,000
<0,05. The results of the F test research show that product quality, promotion and
event marketing together have a positive and significant effect on purchasing
decisions from F count 17,237> F table 2,69, which means Ho is rejected and Ha
is accepted and a significant value of 0,000 <0,05.

Keywords: Product Quality; Promotion; Event Marketing; Purchase Decision.
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