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ABSTRAK

Smartphone pada zaman sekarang adalah kebutuhan wajib bagi semua orang.
Karena menjadi sebuah kebutuhan maka terjadilah banyak permintaan dan
penawaran di masyarakat, karena banyak peminat terjadilah juga banyak produsen
persaingan di dunia alat komunikasi. Penelitian ini merupakan penelitian deskriptif
dengan kuantitatif untuk mengetahui apakah citra merek, kualitas produk, word of
mouth, terhadap keputusan pembelian Samsung di kota Batam. Populasi dalam
penelitian ini adalah para konsumen yang membeli Samsung. Sampel yang di
gunakan adalah Sampling purposive dengan rumus lemeshow yang memiliki 100
responden dan diolah dengan SPSS (Statistical Package For The Sosial Science).
Hasil pengujian parsial menunjukkan bawah variabel citra merek tidak signifikan
terhadap keputusan pembelian, sedangkan variabel kualitas produk dan word of
mouth bersignifikan terhadap keputusan pembelian. Dan hasil pengujian simultan
Citra Merek, Kualitas Produk, Word Of Mout berpengaruhi positif dan signifikan
terhadap Keputusan Pembelian.

Kata kunci: Citra Merek, Kualitas Produk, Word Of Mouth, Keputusan
Pembelian



ABSTRACT

Smartphones today are a mandatory requirement for everyone. Because it
becomes a necessity, there is a lot of demand and supply in the community, because
there are many enthusiasts there are also many manufacturers of competition in the
world of communication tools. This research is a descriptive quantitative study to
determine whether the brand image, product quality, word of mouth, on the
purchasing decision of Samsung in Batam city. The population in this study are
consumers who buy Samsung. The sample used is purposive sampling with
lemeshow formula which has 100 respondents and is processed with SPSS
(Statistical Package for The Social Science). The partial test results show that the
brand image variable is not significant to the purchase decision, while the product
quality and word of mouth variables are significant to the purchase decision. And
the results of simultaneous testing of Brand Image, Product Quality, Word Of Mout
have a positive and significant impact on purchasing decisions.

Keywords: Brand Image, Product Quality, Word Of Mouth, Purchase

Decision
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