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ABSTRAK

Di tahun 2020, banyak e-commerce yang bisa dinikmati di Indonesia. Pengguna internet
meningkat setiap tahun. Itu bisa menjadi salah satu peluang paling efektif dalam dunia
bisnis. Berdasarkan Iprice Insight pada Q3 tahun 2019, Tokopedia memiliki pengunjung
terbanyak dibandingkan Shopee. Pada Q4 tahun 2020 Shopee melampaui jumlah
pengunjung Tokopedia. Penelitian ini bertujuan untuk mengetahui apakah terdapat analisis
pengaruh ease of use, shopping experience dan advertisement terhadap minat beli e-
commerce customers Tokopedia di Kota Batam. Penelitian melakukan penelitian dengan
jumlah sampel 385 responden berdasarkan non probability sampling dengan pengambilan
sampel purposive. Metode analisis dilakukan dengan menggunakan analisis regresi linier
berganda. Uji kualitas data dalam penelitian ini menggunakan uji validitas dan reliabilitas,
uji asumsi dalam penelitian ini adalah uji normalitas, uji multikolinieritas, uji
heteroskedastisitas, dan uji pengaruh menggunakan uji regresi linier berganda dan uji
koefisien determinasi, sedangkan uji hipotesis dalam penelitian ini menggunakan uji t dan
f. tes. Dengan menggunakan software statistik SPSS 20. Berdasarkan hasil penelitian uji-t
menunjukkan bahwa variabel kemudahan penggunaan, pengalaman berbelanja dan iklan
berpengaruh positif dan signifikan terhadap minat beli, yang artinya Ha diterima dan Ho
ditolak. Hasil penelitian uji f menunjukkan bahwa kemudahan penggunaan, pengalaman
berbelanja dan beriklan secara bersama-sama berpengaruh positif dan signifikan terhadap
minat beli, yang artinya Ho ditolak dan Ha diterima.

Kata Kunci: Iklan; Kemudahan Penggunaan; Minat Beli; Pengalaman Berbelanja.



ABSTRACT

On 2020, a lot of e-commerce can be enjoyed on Indonesia. The internet users
increasing every years. That can be be one of the most effective opportunities in the
business world. Based on the Iprice Insight on Q3 of 2019, Tokopedia has the
largest visitors than Shopee. On Q4 of 2020 Shopee matched the number of visitors
Tokopedia. This study aims to determine wether there is an analysis the influence
of ease of use, shopping experience and advertisement on buying interest e-
commerce customers Tokopedia on Batam City. Researches conducted research
with a total sample of 385 respondents based on the non probability sampling with
sampling purposive. The method of the analysis was carried out using multiple
linear regression analysis. The data quality test in this study used validity and
reliability tests, the assumption tests in this study were normality test,
multicollinearity test, heteroscedasticity test and effect test using multiple linear
regression and determination coefficient tests, while hypothesis testing in this study
used t and f tests. Using statistical software SPSS 20. Based on the results of t-test
research, it shows that the variable ease of use, shopping experience and
advertisement has a positive and significant effect on buying interest, which means
that Ha is accepted and Ho is rejected. The results of the f-test research indicate
that ease of use, shopping experience and advertisement together have a positive
and significant effect on buying interest, which means that Ho is rejected and Ha is
accepted.

Keyword: Advertisement; Buying Interest; Ease of use, Shopping experience.
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