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ABSTRAK 
 

 
Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, minat beli, dan 

digital marketing pada keputusan pembelian handphone merek Samsung di Kota 

Batam. Latar belakang penelitian ini dilandasi oleh dinamika persaingan di industri 

smartphone yang semakin ketat, serta penurunan pangsa pasar Samsung secara 

signifikan di Indonesia, khususnya di Batam. Pendekatan kuantitatif dipergunakan 

dengan metode survei pada 385 responden yang merupakan konsumen produk 

Samsung. Teknik analisis yang digunakan mencakup uji validitas, reliabilitas, asumsi 

klasik, regresi linier berganda, dan uji hipotesis. Kualitas produk, minat beli, dan 

digital marketing secara parsial maupun simultan berpengaruh signifikan pada 

keputusan pembelian konsumen. Temuan ini menegaskan bahwa untuk meningkatkan 

keputusan pembelian, perusahaan perlu memperkuat kualitas produk, membangun 

minat beli yang kuat, serta mengoptimalkan strategi digital marketing, terutama pada 

platform yang memiliki engagement tinggi seperti TikTok. Penelitian ini memberikan 

kontribusi teoritis pada pengembangan ilmu pemasaran dan memberikan implikasi 

praktis bagi perusahaan dalam menyusun strategi pemasaran yang efektif dan 

berbasis data. 

Kata Kunci: Kualitas Produk; Minat Beli; Digital Marketing; Keputusan Pembelian; 

Samsung 
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ABSTRACT 
 

 
This study aims to analyze the effect of product quality, purchase intention, and 

digital marketing on purchasing decisions for Samsung brand mobile phones in 

Batam City. The background of this research is based on the dynamics of competition 

in the smartphone industry which is getting tighter, as well as a significant decline in 

Samsung's market share in Indonesia, especially in Batam. A quantitative approach is 

used with a survey method on 385 respondents who are consumers of Samsung 

products. The analysis techniques used include validity, reliability, classical 

assumption, multiple linear regression, and hypothesis testing. Product quality, 

purchase intention, and digital marketing partially and simultaneously have a 

significant effect on consumer purchasing decisions. The findings confirm that to 

improve purchasing decisions, companies need to strengthen product quality, build 

strong buying interest, and optimize digital marketing strategies, especially on high 

engagement platforms such as TikTok. This research contributes theoretically to the 

development of marketing science and provides practical implications for companies 

in developing effective and data-driven marketing strategies. 

Keywords: Product Quality; Purchase Intention; Digital Marketing; Purchase 

Decision; Samsung 
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