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ABSTRAK 

Platform streaming video telah berkembang menjadi komponen penting dalam 

masyarakat kontemporer karena menawarkan akses hiburan yang fleksibel. 

Masyarakat umum masih memiliki opini yang beragam mengenai platform ini, 

meskipun ada beberapa yang lebih suportif daripada yang lain. Tiga kategori 

sentiment positive, negative, dan netral akan digunakan dalam studi ini untuk 

mengklasifikasikan sentimen penonton terhadap layanan streaming video, 

khususnya Netflix dan Disney+. Menggunakan Algoritma Naïve Bayes, dan data 

dari komentar pengguna di Google Play Store diperoleh menggunakan web 

scraping. Prapemrosesan, pelabelan data, klasifikasi, serta penilaian model yakni 

metrik akurasi, presisi, recall, skor-F1 adalah semua langkah dalam proses analisis. 

Berdasarkan hasil penelitian, algoritma Gaussian Naïve Bayes mencapai akurasi 

43,52% untuk Disney+ dan 41,99% untuk Netflix. Studi ini menunjukkan 

kemungkinan awal dalam penerapan analisis opini publik otomatisasi, meskipun 

tingkat akurasinya saat ini tergolong rendah. Secara teknis, Disney+ berkinerja 

lebih baik dalam klasifikasi, sedangkan evaluasi pengguna berdasarkan rating 

menghasilkan ulasan positif yang lebih baik di Netflix. Diharapkan bahwa studi ini 

bisa bermanfaat sebagai landasan untuk pengembang sistem klasifikasi opini yang 

lebih tepat pada masa yang akan datang. 

Kata Kunci: Analisis Sentimen, Data Mining, Naïve Bayes, Streaming Video, 

Netflix, Disney+,  
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ABSTRACT 

Video streaming platforms have become an essential component of contemporary 

society since they offer flexible access to entertainment.  However, opinions about 

these programs are still divided, with some members of the public being more 

supportive than others.  This study aims to categorize viewer attitudes toward video 

streaming services, specifically Netflix and Disney+, into three groups: good, 

negative, and neutral.  The strategy used is the Naïve Bayes Algorithm, and web 

scraping techniques are used to collect user comment data from the Google Play 

Store.  Preprocessing, data labeling, classification, and model evaluation using 

metrics like accuracy, precision, recall, and F1 score are all part of the analytical 

process. Because they provide flexible access to entertainment, video streaming 

platforms have become an indispensable part of modern society. There is still 

disagreement among the public on these programs, though, with some people being 

more in favor of them than others. The purpose of this study is to divide viewer 

opinions on Netflix and Disney+ in particular into three categories: neutral, 

negative, and positive. The Naïve Bayes Algorithm is the approach employed, and 

data from user comments on the Google Play Store is gathered using web scraping 

techniques. The analytical process includes preprocessing, data labeling, 

classification, and model evaluation utilizing metrics such as accuracy, precision, 

recall, and F1 score. 

Keywords: Sentiment Analysis, Data Mining, Naïve Bayes, Video Streaming, 

Netflix, Disney+  
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