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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh antara variabel citra merek,
inovasi dan iklan terhadap keputusan pembelian Teh Gelas di Kota Batam. Teknik
penentuan sample menggunakan teknik snowball sampling karena jumlah sampel
tidak diketahui maka jumlah responden dalam penelitian ini adalah 100 responden.
Data diolah menggunakan SPSS (Statistical Product and Service Solution) versi 26.
Analisis metode yang digunakan adalah uji statistik deskriptif, uji validitas, uji
reabilitas, uji asumsi klasik, uji pengaruh, uji hipotesis. Dari hasil penelitian,
menunjukkan bahwa citra merek, inovasi dan iklan berpengaruh signifikan secara
simultan terhadap keputusan pembelian Teh Gelas di Kota Batam. Hasil dari
analisis koefisien determinasi menyatakan bahwa citra merek, inovasi dan iklan
berpengaruh signifikan terhadap keputusan pembelian Teh Gelas sebesar 75,0%.
Sedangkan sisanya dipengaruhi oleh variabel lain yang tidak diteliti.

Kata Kunci: Citra Merek; Inovasi; Iklan; Keputusan Pembelian
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ABSTRACT

This study aims to determine the influence of brand image, innovation, and
advertising variables on purchasing decisions for Teh Gelas in Batam City. The
sampling technique used snowball sampling because the number of samples was
unknown, so the number of respondents in this study was 100 respondents. Data
were processed using SPSS (Statistical Product and Service Solution) version 26.
The analysis methods used were descriptive statistical tests, validity tests, reliability
tests, classical assumption tests, influence tests, and hypothesis tests. From the
results of the study, it shows that brand image, innovation, and advertising have a
significant influence simultaneously on purchasing decisions for Teh Gelas in
Batam City. The results of the coefficient of determination analysis state that brand
image, innovation, and advertising have a significant influence on purchasing
decisions for Teh Gelas by 75.0%. While the rest is influenced by other variables
not studied.

Keywords: Brand Image,; Product Innovation; Advertising; Purchasing Decision
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