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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis secara sistematis pengaruh word of 

mouth, kualitas produk, dan tingkat kepercayaan konsumen terhadap keputusan 

pembelian pada platform e-commerce TikTok Shop di Kota Batam. Studi ini 

menggunakan pendekatan kuantitatif dengan rancangan penelitian deskriptif. 

Responden dalam penelitian ini terdiri atas 100 individu yang pernah melakukan 

pembelian produk cushion Pixy melalui TikTok Shop, yang dipilih dengan teknik 

purposive sampling berdasarkan kriteria dari Lameshow. Pengumpulan data 

dilakukan melalui penyebaran kuesioner yang telah melalui proses uji validitas dan 

reliabilitas. Data yang terkumpul dianalisis menggunakan sejumlah teknik statistik, 

termasuk uji asumsi klasik, regresi linier berganda, serta pengujian hipotesis 

melalui uji parsial dan simultan. Hasil penelitian menunjukkan bahwa word of 

mouth memberikan kontribusi sebesar 19,2% terhadap keputusan pembelian, 

diikuti oleh kualitas produk sebesar 29,2%, dan kepercayaan konsumen sebesar 

33,8%. Ketiga variabel tersebut secara simultan mampu menjelaskan 80,5% variasi 

dalam keputusan pembelian konsumen. Berdasarkan hasil pengujian, disimpulkan 

bahwa word of mouth, kualitas produk, dan kepercayaan konsumen berpengaruh 

secara signifikan dan positif, baik secara parsial maupun bersama-sama, terhadap 

keputusan pembelian melalui TikTok Shop di wilayah Kota Batam. 

 

Kata Kunci: Kepercayaan Konsumen, Keputusan Pembelian, Kualitas Produk, 

Word of Mouth. 
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ABSTRACT 

This study aims to systematically analyze the influence of word of mouth, product 

quality, and consumer trust levels on purchasing decisions on the TikTok Shop e-

commerce platform in Batam City. This study uses a quantitative approach with a 

descriptive research design. Respondents in this study consisted of 100 individuals 

who had purchased Pixy cushion products through TikTok Shop, selected using a 

purposive sampling technique based on Lameshow criteria. Data collection was 

carried out by distributing questionnaires that had gone through a validity and 

reliability test process. The collected data were analyzed using a number of 

statistical techniques, including classical assumption tests, multiple linear 

regression, and hypothesis testing through partial and simultaneous tests. The 

results showed that word of mouth contributed 19.2% to purchasing decisions, 

followed by product quality at 29.2%, and consumer trust at 33.8%. These three 

variables simultaneously explained 80.5% of the variation in consumer purchasing 

decisions. Based on the test results, it was concluded that word of mouth, product 

quality, and consumer trust had a significant and positive effect, both partially and 

together, on purchasing decisions through TikTok Shop in the Batam City area. 

 

Keywords: Consumer Trust, Product Quality, Purchasing Decision, Word of 

Mouth. 
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