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ABSTRAK 

Penelitian ini bertujuan untuk mengkaji pengaruh brand image, kualitas produk, 

dan variasi produk terhadap keputusan pembelian skincare merek Lacoco oleh 

konsumen di Kota Batam. Studi ini menggunakan pendekatan kuantitatif dengan 

rancangan penelitian deskriptif. Subjek penelitian ini adalah konsumen Lacoco di 

wilayah Kota Batam pada tahun 2025. Jumlah populasi tidak diketahui secara pasti, 

sehingga penentuan jumlah sampel dilakukan dengan menggunakan rumus 

Lameshow dan metode purposive sampling berdasarkan kriteria tertentu yang 

menghasilkan 100 responden. Teknik analisis data meliputi uji validitas dan 

reliabilitas instrumen, uji asumsi klasik, analisis regresi linier berganda, analisis 

koefisien determinasi (R2) serta pengujian hipotesis melalui uji t dan uji F. Temuan 

penelitian menunjukkan bahwa brand image memberikan kontribusi sebesar 27,6% 

terhadap keputusan pembelian, kualitas produk menyumbang sebesar 24,6%, dan 

variasi produk berpengaruh sebesar 43,0%. Analisis koefisien determinasi (R2), 

menunjukkan bahwa secara bersamaan brand image, kualitas produk, dan variasi 

produk menjelaskan sebesar 61,1% variabilitas keputusan pembelian, sedangkan 

sisanya dipengaruhi oleh faktor lain di luar penelitian ini. Hasil pengujian t dan F 

mengindikasikan bahwa brand image, kualitas produk, dan variasi produk memiliki 

pengaruh positif dan signifikan terhadap keputusan pembelian produk skincare 

Lacoco di Kota Batam. 

 

Kata Kunci: Brand Image, Keputusan Pembelian, Kualitas Produk, Variasi 

Produk.  
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ABSTRACT 

This study aims to examine the influence of brand image, product quality, and 

product variation on the purchasing decision of Lacoco brand skincare by 

consumers in Batam City. This study uses a quantitative approach with a 

descriptive research design. The subjects of this study were Lacoco consumers in 

the Batam City area in 2025. The population size is not known for certain, so the 

determination of the number of samples was carried out using the Lameshow 

formula and purposive sampling method based on certain criteria which resulted 

in 100 respondents. Data analysis techniques include instrument validity and 

reliability tests, classical assumption tests, multiple linear regression analysis, 

coefficient of determination (R2) analysis and hypothesis testing through t-tests and 

F-tests. The research findings show that brand image contributes 27.6% to 

purchasing decisions, product quality contributes 24.6%, and product variation 

influences 43.0%. The coefficient of determination (R2) analysis shows that brand 

image, product quality, and product variation simultaneously explain 61.1% of the 

variability in purchasing decisions, while the rest is influenced by other factors 

outside this study. The results of the t and F tests indicate that brand image, product 

quality, and product variation have a positive and significant influence on 

purchasing decisions for Lacoco skincare products in Batam City. 

 

Keywords: Brand Image, Product Quality, Product Variation, Purchasing 

Decisions. 
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