
 

 69   

    

 

DAFTAR PUSTAKA 

 

Abednego, F. A., Kuswoyo, C., Cen Lu, & Wijaya, G. E. (2021). Analisis Pemilihan 

Social Media Influencer Instagram pada Generasi Y dan Generasi Z di Bandung. 

JRB-Jurnal Riset Bisnis, 5(1), 57–73. https://doi.org/10.35814/jrb.v5i1.2558 

Aeniyatul. (2019). Bab iii metoda penelitian. Jurnal Akuntansi Dan Keuangan, 3, 1–

9. 

Al-Khasawneh, M., Sharabati, A. A. A., Al-Haddad, S., Tbakhi, R., & Abusaimeh, H. 

(2022). The adoption of TikTok application using TAM model. International 

Journal of Data and Network Science, 6(4), 1389–1402. 

https://doi.org/10.5267/j.ijdns.2022.5.012 

Al-Sous, N., Almajali, D., & Alsokkar, A. (2023). Antecedents of social media 

influencers on customer purchase intention: Empirical study in Jordan. 

International Journal of Data and Network Science, 7(1), 125–130. 

https://doi.org/10.5267/j.ijdns.2022.11.010 

Anggoro Wilis, R., & Faik, A. (2022). Effect of Digital Marketing, Influencer 

Marketing and Online Customer Review on Purchase Decision: A Case Study of 

Cake Shop “Lu’miere.” Petra International Journal of Business Studies, 5(2), 

155–162. https://doi.org/10.9744/ijbs.5.2.155-162 

Ardiansyah, Risnita, & Jailani, M. S. (2023). Teknik Pengumpulan Data Dan 

Instrumen Penelitian Ilmiah Pendidikan Pada Pendekatan Kualitatif dan 

Kuantitatif. Jurnal IHSAN : Jurnal Pendidikan Islam, 1(2), 1–9. 

https://doi.org/10.61104/ihsan.v1i2.57 

Ariyanti, Y., & Mar’ah, S. S. (2022). Pengaruh Kualitas Pelayanan, Customer 

Relationship Marketing dan Corporate Social Responsibility Terhadap Loyalitas 

Anggota Koperasi Simpan Pinjam. AKSES: Jurnal Ekonomi Dan Bisnis, 17(2), 

89–103. https://doi.org/10.31942/akses.v17i2.7468 

Asiva Noor Rachmayani. (2015a). No Covariance structure analysis of health-related 

indicators in elderly people living at home, focusing on subjective health status 

Title. 

Asiva Noor Rachmayani. (2015b). No Covariance structure analysis of health-related 

indicators in elderly people living at home, focusing on subjective health status 

Title. 6. 

Azzahra, A., Afwa, A., & Moniko, M. (2024). The Influence of Influencer Marketing 

and Online Customer Reviews on Purchase Intention Through the Perceived 

Value of Cosmetic Products on Tiktok Shop (An Empirical Study on Students in 

the City of Pekanbaru). EKOMBIS REVIEW: Jurnal Ilmiah Ekonomi Dan Bisnis, 

12(1), 1487–1502. https://doi.org/10.37676/ekombis.v12i1.5255 

Bashar, A., Wasiq, M., Nyagadza, B., & Maziriri, E. T. (2024). Emerging trends in 

social media marketing: a retrospective review using data mining and 

bibliometric analysis. Future Business Journal, 10(1). 

https://doi.org/10.1186/s43093-024-00308-6 

Choeirunnissa, J., Situmorang, M., Zidan, M., Sutrisno, E., & Rahman, A. (2024). 



70 

  

Legal Protection for E-commerce Business Actors regarding Consumer 

Reviews. Jurnal Impresi Indonesia, 3(5), 367–371. 

https://doi.org/10.58344/jii.v3i5.4852 

Dalimunthe, U. R., & Komalasari, E. (n.d.). Pengaruh Online Customer Review 

Terhadap Keputusan Pembelian Di Shopee ( Survei Pada Toko Bening Kosmetik 

Pekanbaru ) The Influence of Online Customer Reviews on Purchasing 

Decisions at Shopee ( Survey at Bening Cosmetic Shop Pekanbaru ). 113. 

Davis, S., & Tabrizi, N. (2021). Customer Review Analysis: A Systematic Review. 

2021 IEEE/ACIS 6th International Conference on Big Data, Cloud Computing, 

and Data Science (BCD), 91–97. 

https://doi.org/10.1109/BCD51206.2021.9581965 

Dirgantoro, G., & Purnamasari, O. (2025). Implementasi Personal Selling AXA 

Mandiri Sebagai Alat Komunikasi Pemasaran Dalam Memersuasi generasi Z 

dan Milenial terkemuka di tanah air adalah AXA Mandiri ( PT AXA Mandiri 

Financial tertanggung ( peserta ) asuransi jiwa di 2023 , menurut Asosiasi Asur. 

15(1), 1–14. 

Dwidienawati, D., Tjahjana, D., Abdinagoro, S. B., Gandasari, D., & Munawaroh. 

(2020). Customer review or influencer endorsement: which one influences 

purchase intention more? Heliyon, 6(11). 

https://doi.org/10.1016/j.heliyon.2020.e05543 

Ernawati, S., & Studi Manajamen Sekolah Tinggi Ilmu Ekonomi Bima, P. (2024). 

Pengaruh Content Marketingdan Influencer Marketingterhadap Keputusan 

Pembelian Pada Pengguna Aplikasi Tik Tok Di Wilayah Kota Bima. Jurnal 

Cahaya Mandalika, 5(2), 1150–1157. 

http://ojs.cahayamandalika.com/index.php/JCM 

F Fitria, Adisti, D. T., D Dea, Gumelar, A., & Adi Setiawan. (2024). Exploration of 

the Role of Tiktok Content: Influencer Strategy, Affiliate Marketing, and Online 

Customer Reviews in Influencing Generation Z Purchasing Decisions at Shopee. 

Athena: Journal of Social, Culture and Society, 2(2), 345–356. 

https://doi.org/10.58905/athena.v2i2.287 

Faiza, E. N., Maduwinarti, A., & Nasution, U. C. M. (2024). Pengaruh Viral 

Marketing, Celebrity Endorser Dan Online Customer Review Terhadap 

Keputusan Pembelian Skincare Avoskin Pada Mahasiswa Di Surabaya. Neraca 

Manajemen Ekonomi, 6(6), 131–140. 

Fristamara, Y., Trianasari, T., & Rahmawati, P. I. (2024). Antecedent of Purchase 

Decisions on Social Commerce Tiktok Shop. Jurnal Indonesia Sosial Teknologi, 

5(2), 614–631. https://doi.org/10.59141/jist.v5i2.911 

Gde, I. P., Ni, S., & Seminari, K. (2025). DOI : 

https://doi.org/10.24843/EJMUNUD.2025.v14.i2.p01 ISSN : 2302-8912 PERAN 

KEPERCAYAAN MEMEDIASI ONLINE CUSTOMER REVIEW TERHADAP 

KEPUTUSAN PEMBELIAN PRODUK FASHION Fakultas Ekonomi dan Bisnis 

Universitas Udayana , Bali , Indonesia PENDAHULUAN Perkemban. 14(2), 

69–83. 



71 

  

Graciafernandy, M. A., & Almayani, R. N. (2023). Pengaruh Online Customer 

Review, Online Customer Rating dan Online Promotion Terhadap Keputusan 

Pembelian Online Di Shopee. POINT: Jurnal Ekonomi Dan Manajemen, 5(1), 

97–106. https://doi.org/10.46918/point.v5i1.1800 

Gupta, A., & Singh, M. (2022). Social media and its influence in everyday 

journalistic practices. International Journal of Health Sciences, 6(April), 10210–

10216. https://doi.org/10.53730/ijhs.v6ns3.9384 

HarHelminadani, Andriani, Jumari Ustiawaty, Evi Fatmi Utami, Ria Rahmatul 

Istiqomah, Roushandy Asri Fardani, Dhika Juliana Sukmana, N. H. A. (2020). 

Buku Metode Penelitian Kualitatif. In Revista Brasileira de Linguística Aplicada 

(Vol. 5, Issue 1). 

Hartanto, N., Mani, L., Jati, M., Josephine, R., & Hidayat, Z. (2022). Factors 

Affecting Online Purchase Decision, Customer Satisfaction, and Brand Loyalty: 

An Empirical Study from Indonesia’s Biggest E-Commerce. Journal of 

Distribution Science, 20(11), 33–45. 

https://doi.org/10.15722/jds.20.11.202211.33 

Hayati, S., & Saputra, L. A. (2023). Pengaruh Motivasi Kerja Terhadap Kinerja 

Karyawan Dengan Kepuasan Kerja Sebagai Variabel Intervening Pada Cv. Jaya 

Anugrah. Business Management, 2(1), 49–53. 

https://doi.org/10.58258/bisnis.v2i1.5430 

Hidayah*, N., & Nurrohim, H. (2023). The Digital Influence: Exploring the Impact of 

E-Marketing Techniques on Tiktok Users’ Purchase Decisions. JURISMA : 

Jurnal Riset Bisnis & Manajemen, 13(2), 163–173. 

https://doi.org/10.34010/jurisma.v13i2.9879 

Hidayatullah, A. A., Fadhilah, M., & Hutami, L. T. H. (2025). The Influence of 

Influencer Marketing and Social Media Marketing on Purchase Decisions with 

Brand Awareness as an Intervening Variable for TikTok Shop in Generation Z. 

Dinasti International Journal of Economics, Finance \&amp; Accounting. 

https://api.semanticscholar.org/CorpusID:275293087 

Impact, T. H. E., Influencer, O. F., Of, R., & Intention, P. (2025). Jurnal Analisis dan 

Manajemen Strategis THE IMPACT OF INFLUENCER MARKETING AND 

ONLINE REVIEWS ON TIKTOK PRODUCT PURCHASES : THE MEDIATING 

Jurnal Analisis dan Manajemen Strategis. 6(2). 

Jamilah, S., & Kusuma, K. A. (2024). Online Reviews Significantly Drive TikTok 

Purchases in Indonesia. Indonesian Journal of Law and Economics Review. 

https://api.semanticscholar.org/CorpusID:273541136 

Jonathan Saswono. (2006). Metode Penelitian Kualitatif dan Kuantitatif (Issue 

January). 

Kasemrat, R., & Kraiwanit, T. (2025). Intelligent Systems with Applications 

Attention-enhanced LSTM for high-value customer behavior prediction : 

Insights from Thailand ’ s E-commerce sector. Intelligent Systems with 

Applications, 26(December 2024), 200523. 

https://doi.org/10.1016/j.iswa.2025.200523 



72 

  

Kawengian, N., Dotulong, L. O. H., Samadi, R. L., Green, P., Dan, M., Terhadap, H., 

Pembelian, K., Manajemen, J., Ekonomi, F., & Ratulangi, U. S. (2024). PADA 

RESTORAN BIGFISH MANADO THE INFLUENCE OF GREEN MARKETING 

AND PRICING ON PURCHASING DECISIONS AT BIGFISH RESTAURANTS 

MANADO Jurnal EMBA Vol . 12 No . 3 Juli 2024 , Hal . 1425-1435 Gambar 1 . 

Angka Konsumsi Ikan Nasional ( 2011-2022 ) Sumber : statisti. 12(3), 1425–

1435. 

Khulwani, A., Savitri, C., & Faddila, S. P. (2023). Pengaruh Influencer Janes 

Christina dan Kualitas Produk Kosmetik Somethinc terhadap Keputusan 

Pembelian pada Aplikasi Tiktok. Al-Kharaj : Jurnal Ekonomi, Keuangan & 

Bisnis Syariah, 6(1), 815–833. https://doi.org/10.47467/alkharaj.v6i1.5028 

Kristina, N. A., & Aminah, S. (2023). Pengaruh Content Marketing dan Online 

Customer Review di TikTok Terhadap Keputusan Pembelian Produk Sabun Cuci 

Muka Garnier. Journal of Economic, Bussines and Accounting (COSTING). 

https://api.semanticscholar.org/CorpusID:263721283 

Li, F., Larimo, J., & Leonidou, L. C. (2021). Social media marketing strategy: 

definition, conceptualization, taxonomy, validation, and future agenda. Journal 

of the Academy of Marketing Science, 49(1), 51–70. 

https://doi.org/10.1007/s11747-020-00733-3 

Lien, Y., Zhang, R., Harper, F. M., Murdock, V., & B, C. L. (2022). for E-commerce 

Query Generation (Vol. 2). Springer International Publishing. 

https://doi.org/10.1007/978-3-030-99739-7 

Lim, W. M., & Rasul, T. (2022). Customer engagement and social media: Revisiting 

the past to inform the future. Journal of Business Research, 148(May 2021), 

325–342. https://doi.org/10.1016/j.jbusres.2022.04.068 

Mahmudah, S. M., & Rahayu, M. (2020). Pengelolaan Konten Media Sosial Korporat 

pada Instagram Sebuah Pusat Perbelanjaan. Jurnal Komunikasi Nusantara, 2(1), 

1–9. https://doi.org/10.33366/jkn.v2i1.39 

Maulid, D. L., Hurriyati, R., & Hendrayati, H. (2022). The Impact of Social Media 

Marketing on Consumer Purchase Decisions. Proceedings of the 6th Global 

Conference on Business, Management, and Entrepreneurship (GCBME 2021), 

657(Gcbme 2021), 231–235. https://doi.org/10.2991/aebmr.k.220701.045 

Mayasari, S., & Safina,  wan dian. (2021). Pengaruh Kualitas Produk dan Pelayanan 

Terhadap Kepuasan Konsumen Pada Restoran Ayam Goreng Kalasan Cabang 

Iskandar Muda Medan. Jurnal Bisnis Mahasiswa, 215–224. 

Meirandari, A. B., Nastiti, H., Dwi, B., Upn, Y., & Jakarta, V. (2024). Analisis 

Keputusan Berlangganan Aplikasi Netflix Di Area Jabodetabek. Jurnal: 

IKRAITH-EKONOMIKA, 7(No. 2), 51–63. https://doi.org/10.37817/ikraith-

ekonomika.v7i2 

Mendez, C., Galdo-Jiménez, A., Grundl, A., Yance-Morales, X., & Bohorquez Lopez, 

V. W. (2025). Virtual brand communities unveiled: A comprehensive 

bibliometric exploration. Digital Business, 100122. 

https://doi.org/10.1016/j.digbus.2025.100122 



73 

  

Muhammad Rizki Ramadhan, Muhammad Daffa Jauza Fikri, & Abdul Yusuf. (2024). 

Pengaruh Persepsi Manfaat Penggunaan QRIS Terhadap Keputusan Pembelian 

Ayam Geprek Sriwedari: Survei pada Pelanggan Ayam Geprek Sriwedari. 

Economic Reviews Journal, 3(3), 1231–1238. 

https://doi.org/10.56709/mrj.v3i3.283 

Munandar, D. (2021). The Role of Digital Marketing, Influencer Marketing and 

Electronic Word of Mouth (eWOM), on Online Purchase Decisions for 

Consumers of Private University Students in Bandung West Java. International 

Journal of Artificial Intelligence Research, 6(1). 

https://doi.org/10.29099/ijair.v6i1.298 

Nasution, A. E., Ashari, S., Lesmana, M. T., & Amrullah. (2024). The Influence Of 

Social Media Marketing, Influencer Reviews, And Brand Image To Purchase 

Decision On Tiktok Shop. Proceeding 2nd Medan International Economics and 

Business, 2(1), 109. 

Ph.D. Ummul Aiman, S. P. D. K. A. S. H. M. A. Ciq. M. J. M. P., Suryadin Hasda, M. 

P. Z. F., M.Kes. Masita, M. P. I. N. T. S. K., & M.Pd. Meilida Eka Sari, M. P. M. 

K. N. A. (2022). Metodologi Penelitian Kuantitatif. In Yayasan Penerbit 

Muhammad Zaini. 

Pranata Putra, H., & R Indika, D. (2023). Análisis Del Modelo De Aceptación De 

Tecnología En La Tienda Tiktok De La Ciudad De Bekasi En Gen Z Y Milenials. 

9(Mei), 63–72. 

Prawiyogi, A. G., Sadiah, T. L., Purwanugraha, A., & Elisa, P. N. (2021). Penggunaan 

Media Big Book untuk Menumbuhkan Minat Membaca di Sekolah Dasar. 

Jurnal Basicedu, 5(1), 446–452. https://doi.org/10.31004/basicedu.v5i1.787 

Purba, M. A. (2020). Menakar Minat Mahasiswa Universitas Putera Batam Pada 

Penggunaan Produk Teknologi Finansial. Journal of Applied Managerial 

Accounting, 4(1), 132–141. https://doi.org/10.30871/jama.v4i1.1916 

Putri, P. L., & Sari, K. D. C. (2022). Strategi Menciptakan Keunggulan Bersaing 

Pelaku Umkm Binaan Rumah Bumn Purwokerto Melalui Orientasi Pasar Dan 

Inovasi. Among Makarti, 15(2), 233–247. 

https://doi.org/10.52353/ama.v15i2.323 

Rahmadini, I. R. I., & Khuzaini, K. (2023). Pengaruh Digital Marketing Dan 

Electronic Word of Mouth Terhadap Keputusan Pembelian Melalui Brand 

Awareness Pada …. Jurnal Ilmu Dan …, 14(5), 109–117. 

Rakhmawati, F. (2023). Does Social Media Marketing Influences Consumer Purchase 

Decisions at Marketplace? Airlangga Journal of Innovation Management, 4(1), 

114–124. https://doi.org/10.20473/ajim.v4i1.45460 

Rohman, Z. (2024). Pengaruh Online Customer Review Dan Cash On Delivery 

Terhadap Keputusan Pembelian Pada Marketplace Shopee. Jurnal Ilmiah 

Ekonomi Dan Manajemen, 2(6), 199–204. 

https://ejurnal.kampusakademik.co.id/index.php/jiem/article/view/1337%0Ahttp

s://ejurnal.kampusakademik.co.id/index.php/jiem/article/download/1337/1222 

Salsabilah, N., Musnaini, M., & Yuniarti, Y. (2024). The Influence of Content 



74 

  

Marketing in the Tiktok Application and Online Customer Reviews on 

Purchasing Decisions for Skincare Skintific (Case Study of Generation Z in 

Jambi City). East Asian Journal of Multidisciplinary Research, 3(7), 3065–3078. 

https://doi.org/10.55927/eajmr.v3i7.10127 

Santika, R., & Juliansyah, H. (2022). Pengaruh Pertumbuhan Ekonomi Dan Upah 

Buruh Terhap Tingkat Kemiskinan Di Pulau Sumatera. Jurnal Ekonomi 

Regional Unimal, 5(2), 43. https://doi.org/10.29103/jeru.v5i2.8312 

Santoso, D., & Riyanto, K. (2023). Pengaruh Brand Image, Content Creator, dan 

Social Media Terhadap Keputusan Pembelian. ARBITRASE: Journal of 

Economics and Accounting, 4(1), 13–17. 

https://doi.org/10.47065/arbitrase.v4i1.1092 

Serrano, C. M., Wesselink, P. R., & Vervoorn, J. M. (2020). First experiences with 

patient-centered training in virtual reality. Journal of Dental Education, 84(5), 

607–614. https://doi.org/10.1002/jdd.12037 

Setia Pratama, A., Ilham, R., Sutomo, S., Hermawan, A., & Wisnu Wardhana, L. 

(2024). The Effects Of Social Media Content, Influencer Marketing And 

Customer Reviews On Purchasing Decisions. International Journal of Science, 

Technology & Management, 5(2), 485–489. 

https://doi.org/10.46729/ijstm.v5i2.990 

Shukla, S., Kumari, R., & Thakur, S. (2025). Effectiveness of Subscription Model in 

Modern Marketing. 3(2), 269–281. 

Sirisha, P. (2024). a Study on Impact of Digital Marketing on Consumer Buying 

Behaviour in Vijayawada. Ijprems.Com, 04, 224–230. 

https://www.ijprems.com/uploadedfiles/paper/issue_7_july_2024/35330/final/fin

_ijprems1720291082.pdf 

Stănescu, A. (2025). The Influence of Integrated Communication in Digital 

Marketing. I(4), 6–15. 

Sukayana, K., & Sinarwati, N. K. (2022). Analisis Pengaruh Financial Behaviour dan 

Actual Use Digital Payment System Terhadap Pendapatan Usaha Sektor UMKM 

di Bali. Explore, 12(1), 87–93. https://doi.org/10.35200/ex.v12i1.93 

Sunil, N., & Shirazi, F. (2023). Customer Review Classification Using Machine 

Learning and Deep Learning Techniques BT  - Social Computing and Social 

Media (A. Coman & S. Vasilache (eds.); pp. 581–597). Springer Nature 

Switzerland. 

Surahman, E., Satrio, A., & Sofyan, H. (2020). Kajian Teori Penelitian. Jurnal Kajian 

Teknologi Pendidikan, 3(1), 49–58. https://j-

innovative.org/index.php/Innovative/article/view/1880 

Thompson, J., & Weldon, J. (2022). Social Media in Content Production (pp. 1–10). 

https://doi.org/10.1007/978-981-16-9686-2_1 

Treviño-Benavides, T., & Morton, F. (2025). AI Revolutionizing Marketing: 

Applications and Other Considerations (pp. 109–128). 

https://doi.org/10.1007/978-3-031-85272-5_7 

Ulwiyah, M. S. (2023). Jurnal Kajian Ilmu Manajemen. Jurnal Kajian Ilmu 



75 

 

 

Manajemen, 3(3), 473–479. https://journal.trunojoyo.ac.id/jkim%0APengaruh 

Wahyuni, N. (2024). Effect of Influencer Marketing and Online Customer Review On 

Online Purchasing Decisions ( Case study on Generation Z as Shopee Users in 

Karawang Regency ). 3, 1–11. 

Waluyo, A. (2022). Pengaruh Customer Review Dan Influencer Terhadap Keputusan 

Pembelian Di Online Shop Shopee Dengan Minat Beli Sebagai Variabel 

Intervening. Srikandi: Journal of Islamic Economics and Banking, 1(2), 103–

112. https://doi.org/10.25217/srikandi.v1i2.2027 

Waqas, M., Salleh, N. A. M., & Hamzah, Z. L. (2021). Branded Content Experience 

in Social Media: Conceptualization, Scale Development, and Validation. Journal 

of Interactive Marketing, 56, 106–120. 

https://doi.org/https://doi.org/10.1016/j.intmar.2021.07.001 

Wulan, M. N., Dalimunthe, N. P., Husna, N., & Nurmalia, G. (2024). Content 

Marketing on TikTok and Online Reviews: Impact on Purchase Intentions and 

Decisions for Gen Z in Indonesia. Economic Education and Entrepreneurship 

Journal. https://api.semanticscholar.org/CorpusID:275493986 

Yohanes Mamuko, T., Masruchin, & Krisnaningsih, D. (2022). Implementasi Strategi 

Customer Relationship Management Pada Industri Financial Technology 

Microfinance Syariah Di Indonesia. Jurnal Tabarru’: Islamic Banking and 

Finance, 5(1), 132–139. https://doi.org/10.25299/jtb.2022.vol5(1).9154 

Yuan, C., & Benjamin, D. (2012). E-commerce websites and online customer reviews 

in France: analysis of current strategies and suggestions for improvement. 

https://www.diva-portal.org/smash/get/diva2:549632/FULLTEXT01.pdf 

Zinneha, E. J. (2025). The Impact of Social Media Marketing in the Real Estate 

Sector on Consumer Behavior and Consumer Education Mukerrem Yilmaz The 

Impact of Social Media Marketing in the Real Estate Sector on Consumer 

Behavior and Consumer Education. April. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


