
 
 

 

DAFTAR PUSTAKA 

 

Abdul Kohar Septyadi, Muhammad, Mukhayati Salamah, and Siti Nujiyatillah. 

2022. “Literature Review Keputusan Pembelian Dan Minat Beli Konsumen 

Pada Smartphone: Harga Dan Promosi.” Jurnal Manajemen Pendidikan Dan 

Ilmu Sosial 3(1):301–13. doi: 10.38035/jmpis.v3i1.876. 

Adelia, Resha, and Septyan Budy Cahya. 2023. “Pengaruh Content Marketing Dan 

Brand Image Terhadap Minat Beli Mafia Gedang Di Kota Surabaya.” Jurnal 

Pendidikan Tata Niaga (JPTN) 11(3):325–33. 

Adelia, Tarisa, Abrista Devi, and Tika Kartika. 2024. “Influence of Digital 

Marketing and Promotional Strategies in Shaping Brand Awareness on 

Consumer Purchasing Decisions: A Case in Indonesia.” Islamic Finance and 

Technology 2(1). doi: 10.58968/ift.v2i1.501. 

Alamsyah, Doni Purnama, Indriana, Chyntia Ika Ratnapuri, Rudy Aryanto, and 

Norfaridatul Akmaliah Othman. 2021. “Digital Marketing: Implementation of 

Digital Advertising Preference To Support Brand Awareness.” Academy of 

Strategic Management Journal 20(Special Issue 2):1–11. 

Alwan, Maher, and Muhammad Turki Alshurideh. 2022. “The Effect of Digital 

Marketing on Purchase Intention: Moderating Effect of Brand Equity.” 

International Journal of Data and Network Science 6(3):837–48. doi: 

10.5267/j.ijdns.2022.2.012. 

Alwen Cleavelano, and Winda Evyanto. 2024. “Pengaruh Citra Merek, Daya Tarik 

Iklan Dan Kepercayaan Merek Terhadap Minat Beli Tissue Merek Multi Di 

Kota Batam.” ECo-Buss 6(3):1043–54. doi: 10.32877/eb.v6i3.663. 

Apriany, Ade, and Gen Gen Gendalasari. 2022. “Pengaruh Kesadaran Merek Dan 

Citra Merek Terhadap Keputusan Pembelian Produk AMDK SUMMIT.” 

Jurnal Ilmiah Manajemen Kesatuan 10(1):105–14. doi: 

10.37641/jimkes.v10i1.1278. 

Arianty, Nel, and Ari Andira. 2021. “Pengaruh Brand Image Dan Brand Awareness 

Terhadap Keputusan Pembelian.” Maneggio: Jurnal Ilmiah Magister 

Manajemen 4(1):39–50. doi: 10.30596/maneggio.v4i1.6766. 

Aurellia, Sharen, and Roswita Oktavianti. 2024. “Strategi Komunikasi Pemasaran 

Dalam Meningkatkan Brand Awareness Pembeli Di Perusahaan Retail.” 

Kiwari 3(1):96–104. doi: 10.24912/ki.v3i1.29418. 

Fernendy, and Nora Pitri Nainggolan. 2024. “Influence of BrandAwareness, Brand 

Image, and Digital Marketing on Purchase Interest in PT. Duta Global 

Indonesia.” Jurnal Ekonomi 13(1):2278–90. doi: 10.54209/ekonomi.v13i01. 

Fitrianna, Hafizh, and Derista Aurinawati. 2020. “Pengaruh Digital Marketing Pada 

Peningkatan Brand Awareness Dan Brand Image Terhadap Keputusan 



 
 

 

Pembelian Produk Cokelat Monggo Di Yogyakarta.” INOBIS: Jurnal Inovasi 

Bisnis Dan Manajemen Indonesia 3:409–18. 

Ghozali, (2021). APLIKASI ANALISIS MULTIVARIATE DENGAN 

PROGRAM IBM SPSS 26. 

Hasan, Syahril. 2022. DIGITAL. 

Helen Heliani, Dedy Ansari Harahap, and Septiana Ayu Estri Mahani. 2022. 

“Pengaruh Kualitas Produk, Brand Image Dan Brand Trust Terhadap 

Keputusan Pembelian Pada Coffee Shop Work Coffee Di Kota Bandung.” 

Bandung Conference Series: Business and Management 2(2):1331–38. doi: 

10.29313/bcsbm.v2i2.4485. 

Hendri Khuan, Andry Mochamad Ramdan, Andriya Risdwiyanto, Widyastuti, Sri 

Wahyuning. 2023. “PENGARUH DIGITAL MARKETING DAN BRAND 

AWARENESS PADA PRODUK KOSMETIK HALAL MELALUI 

APLIKASI TIKTOK TERHADAP MINAT BELI Hendri.” Jurnal Edunomika 

08(July):1–23. 

Hidayati, Septiana Nur, Erny Rachmawati, Tri Septin Muji R, and Alfato Yusnar 

Kharismasyah. 2023. “Volume . 19 Issue 1 ( 2023 ) Pages 209-222 INOVASI : 

Jurnal Ekonomi , Keuangan Dan Manajemen ISSN : 0216-7786 ( Print ) 2528-

1097 ( Online ) Pengaruh Citra Merek , Harga , Kualitas Produk Dan Gaya 

Hidup Terhadap Keputusan Pembelian The Influence of Brand.” 1(1):209–22. 

Imam Machali. 2021. Metode Penelitian Kuantitatif (Panduan Praktis 

Merencanakan, Melaksanakan, Dan Analisis Dalam Penelitian Kuantitatif). 

Vol. 01. 

Izzah Nur Masyithoh, and Ivo Novitaningtyas. 2021. “Pengaruh Digital Marketing 

Terhadap Minat Beli Konsumen Pada Marketplace Tokopedia.” Jurnal 

Manajemen & Bisnis Kreatif 7(1). doi: 10.36805/manajemen.v7i1.1951. 

Khairunnisaa, K. 2021. Pengaruh Citra Merek, Kualitas Produk Dan Pemasaran 

Digital Terhadap Keputusan Pembelian Konsumen Berdasarkan Perspektif 

…. Vol. 9. 

Kurecic, Petar, Petar Miljkovic, and Petra Bagaric. 2018. “The Importance of the 

Internet in Forming of the Public Opinion and Its Indispensability for 

Contemporary Economy: An Online Survey.” 27th International Scientific 

Conference on Economic and Social Development (ESD). 

Kuswibowo, Christian, and Aji Kresno Murti. 2021. “Analisis Pengaruh Brand 

Image, Promotion, Dan Electronic Word of Mouth Terhadap Minat Beli Pada 

Aplikasi Online Shop.” Jurnal Manajemen Industri Dan Logistik 05(01):53–

61. 

Lombok, Viedy Virginia, and Reitty L. Samadi. 2022. “Pengaruh Brand Image, 

Brand Trust Dan Digital Marketing Terhadap Keputusan Pembelian 

Konsumen Pada Produk Emina (Studi Kasus Pada Mahasiswa Universitas 



 
 

 

Sam Ratulangi).” Jurnal EMBA : Jurnal Riset Ekonomi, Manajemen, Bisnis 

Dan Akuntansi 10(3):953. doi: 10.35794/emba.v10i3.43524. 

Lutfy Setia Wahyudi Haqiqi Ali, and Fendy Cuandra. 2023. “Pengaruh Digital 

Marketing Dan Brand Awareness Terhadap Purchase Intention Brand Fashion 

Erigo Apparel Dimediasi Brand Image.” Jurnal Ekuilnomi 5(2):292–304. doi: 

10.36985/ekuilnomi.v5i2.791. 

Majestika, Rr Aurel Nalini, Haris Hermawan, and Ahmad Izzudin. 2023. “Analisis 

Pengaruh Pemasaran Digital Marketing Terhadap Brand Awareness Di Jember 

Studi Kasus Rich Village.” Jurnal Mahasiswa Entrepreneurship (JME) 

2(2):194. doi: 10.36841/jme.v2i2.2758. 

Miati, Iis. 2020. “Pengaruh Citra Merek (Brand Image) Terhadap Keputusan 

Pembelian Kerudung Deenay (Studi Pada Konsumen Gea Fashion Banjar).” 

Abiwara : Jurnal Vokasi Administrasi Bisnis 1(2):71–83. doi: 

10.31334/abiwara.v1i2.795. 

Nanda, Novrihan Leily Nasution, and Fauziah Hanum. 2024. “Pengaruh Influencer, 

Brand Image, Digital Marketing Dan Kepuasan Pelanggan Minat Beli Pada 

Aplikasi Shopee Di Wilayah Kotapinang.” Journal Of Social Science 

Research 4:8190–8207. 

Nurlaela, Siti, Sony Basrizal, and Soesanty Maulany. 2024. “THE INFLUENCE 

OF YOUTUBE ADVERTISING AND BRAND AWARENESS ON 

BUYING INTEREST IN HONDA SCOOPY MOTORBIKES AT PT ASTRA 

MOTOR HONDA CIREBON BRANCH.” 10. doi: 

https://doi.org/10.57185/joss.v3i5.308. 

Porajow, Kelvin Christian, J. A. .. Kalangi, and Lucky F. Tamengkal. 2020. 

“Pengaruh Kesadaran Merek Terhadap Keputusan Pembelian Smartphone 

Xiaomi Di Manado.” Jurnal Productivity 1(5):446–52. 

Pradana, Dedhy, Syarifah Hudayah, and Rahmawati Rahmawati. 2018. “Pengaruh 

Harga Kualitas Produk Dan Citra Merek BRAND IMAGE Terhadap 

Keputusan Pembelian Motor.” Kinerja 14(1):16. doi: 

10.29264/jkin.v14i1.2445. 

Prayogo, Adi, Achmad Fauzi, Dwi Sapto Bagaskoro, Fiqih Aditya Alamsyah, 

Firmansyah Tonda, Muhammad Kamil Hafidzi, Muh Radittya Hanif 

Fatturrohman, and Sendy Wijaya. 2023. “Pengaruh Brand Image, Viral 

Marketing Dan Brand Awareness Terhadap Minat Beli Konsumen.” Jurnal 

Ilmu Multidisplin 1(4):754–63. doi: 10.38035/jim.v1i4.116. 

Purwati, Annung, and Mega Mirasaputri Cahyanti. 2022. “Pengaruh Brand 

Ambassador Dan Brand Image Terhadap Minat Beli Yang Berdampak Pada 

Keputusan Pembelian.” IQTISHADUNA: Jurnal Ilmiah Ekonomi Kita 

11(1):32–46. doi: 10.46367/iqtishaduna.v11i1.526. 

Rahmi, Sri, Gunawan Bata Ilyas, Hasmin Tamsah, and Abdul Razak Munir. 2022. 



 
 

 

“Perceived Risk and Its Role in the Influence of Brand Awareness on Purchase 

Intention: Study of Shopee Users.” Jurnal Siasat Bisnis 26(1):97–109. doi: 

10.20885/jsb.vol26.iss1.art7. 

Riza Aura Febriani, Muhammad Sholahuddin, Rini Kuswati, and Soepatini. 2022. 

“Do Artificial Intelligence and Digital Marketing Impact Purchase Intention 

Mediated by Perceived Value?” Journal of Business and Management Studies 

4(4):184–96. doi: 10.32996/jbms.2022.4.4.28. 

Rosita, Nita, and Tahmat Tahmat. 2021. “Pengaruh Brand Image Dan Kualitas 

Produk Terhadap Minat Beli Konsumen Pada Produk Tong Tji Tematik Di 

Supermarket Borma Dago Dan Borma Cikutra.” 61–73. doi: 

10.32897/sobat3.2021.6. 

Saputra, Farhan, Nurul Khaira, and Raihan Saputra. 2023. “Pengaruh User Interface 

Dan Variasi Produk Terhadap Minat Beli Konsumen (Studi Literature).” 

Jurnal Komunikasi Dan Ilmu Sosial 1(1):18–25. doi: 10.38035/jkis.v1i1.115. 

Saputro, Prasetyo Dono, Fahimatul Ulya, and Mustaqim. 2020. “Pengenalan 

Google My Business Untuk Pemanfaatan Digital Marketing Pada Pengenalan 

Google My Business Untuk Pemanfaatan Digital Marketing ….” Jurnal 

Pengabdian Balerang 2(1):20–24. doi: 

10.33884/jpb.v2i01.1625.CITATIONS. 

Satria, Rofik, and Hasmawaty A.R. 2021. “Pengaruh Digital Marketing Dan Brand 

Awareness Terhadap Penjualan Produk KartuAS Telkomsel Cabang 

Palembang.” Jurnal Nasional Manajemen Pemasaran & SDM 2(3):160–71. 

doi: 10.47747/jnmpsdm.v2i3.361. 

Setianingsih, Frida Eka, and Fauzan Aziz. 2022. “Pengaruh Media Sosial 

Marketing Tiktok Terhadap Minat Beli Online Di Shopee.” Jurnal 

Administrasi Bisnis 11(2):25–34. doi: 10.14710/jab.v11i2.42602. 

Sigit, Santosa, and Tumanggor Theresia Christina. 2023. “Pengaruh Digital 

Marketing Terhadap Brand Image Aplikasi Pos Aja.” Jurnal Bisnis Dan 

Pemasaran 13:77–86. 

Siska Lifani, Mariyah Ulfah dan Rita Kusumadewi. 2022. “Pengaruh Digital 

Marketing Dan Kualitas Produk.” 1(2):83–92. 

Sugiyono, (2023). Metode Penelitian Kuantitatif Kualitatif dan R& D. 

Tanuwijaya, Jessica, and Rachman Mulyandi. 2021. “Pengaruh Viral Marketing 

Dan Turbo Marketing Terhadap Keputusan Pembelian Skincare Somethinc.” 

Jurnal Sosial Sains 1(5):368–73. doi: 10.36418/sosains.v1i5.81. 

Tri Harto Katamso, and Sugianto Sugianto. 2024. “Pengaruh Brand Image, Brand 

Experience Dan Influencer Marketing Terhadap Keputusan Pembelian 

Konsumen Melalui Minat Beli Sebagai Variabel Intervening Pada Produk 

Kecantikan Scarlett Whitening.” MASMAN : Master Manajemen 2(1):165–83. 

doi: 10.59603/masman.v2i1.324. 



 
 

 

Wardhana, Aditya. 2022. The Art of Digital Marketing: Strategi Pemasaran 

Generasi Milenial. Vol. 6. 

Wijaya, Angga Pandu, and Intan Tri Annisa. 2024. “The Influence of Brand Image 

and Product Quality on Purchasing Decisions.” Indonesian Journal of 

Business Analytics 4(2):24–35. doi: 10.55927/ijba.v4i2.8760. 

Wiryawan, Driya, Dwi Asri, and Siti Ambarwati. 2024. “The Influence of Digital 

Marketing Content on Purchase Intention Mediated by Trust Variables in 

Erigo Fashion Products.” International Journal of Advanced Multidisciplinary 

Research and Studies 4(2):445–51. 

Wuisan, Dewi Surya, and Tessa Handra. 2023. “Memaksimalkan Strategi 

Marketing Online Digital Advertising.” Startupreneur Bisnis Digital (SABDA 

2(1):22–30. 

Yohana F. C. P. Meilani, Innocentius Bernarto, Margaretha P. Berlianto, and 

Ronnie R. Masman, Ian N. Suryawan. 2020. “The Influence of Brand 

Awareness, Brand Image, and Brand Trust on Brand Loyalty.” Jurnal 

Manajemen 24(3):412. doi: 10.24912/jm.v24i3.676. 


