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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh citra merek, persepsi kualitas, 

dan peran social media influencer terhadap loyalitas merek produk Scarlett. 

Penelitian menggunakan pendekatan kuantitatif deskriptif. Populasi penelitian 

mencakup konsumen yang telah menggunakan produk Scarlett di wilayah Kota 

Batam pada tahun 2024, dengan jumlah populasi yang tidak diketahui secara pasti. 

Sampel penelitian ditentukan menggunakan rumus Lameshow, menghasilkan 100 

responden yang dipilih melalui teknik purposive sampling. Data dianalisis 

menggunakan uji validitas dan reliabilitas, uji asumsi klasik, analisis pengaruh, 

serta pengujian hipotesis. Hasil penelitian menunjukkan bahwa citra merek 

memiliki pengaruh sebesar 14,4% terhadap loyalitas merek. Persepsi kualitas 

memberikan kontribusi sebesar 31,2%, sedangkan social media influencer 

berkontribusi sebesar 42,0%. Berdasarkan analisis koefisien determinasi (R²), 

sebesar 76,8% variasi dalam loyalitas merek dapat dijelaskan oleh citra merek, 

persepsi kualitas, dan peran social media influencer. Uji t dan uji F menunjukkan 

bahwa baik secara parsial maupun simultan, citra merek, persepsi kualitas, dan 

social media influencer memiliki pengaruh positif dan signifikan terhadap loyalitas 

merek produk Scarlett. 

 

Kata Kunci: Citra Merek, Loyalitas Merek, Persepsi Kualitas, Social Media 

Influencer. 
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ABSTRACT 

This study aims to analyze the influence of brand image, perceived quality, and the 

role of social media influencers on brand loyalty of Scarlett products. The study 

uses a descriptive quantitative approach. The study population includes consumers 

who have used Scarlett products in the Batam City area in 2024, with an unknown 

population size. The research sample was determined using the Lameshow formula, 

resulting in 100 respondents selected through purposive sampling techniques. Data 

were analyzed using validity and reliability tests, classical assumption tests, 

influence analysis, and hypothesis testing. The results showed that brand image has 

an influence of 14.4% on brand loyalty. Perceived quality contributes 31.2%, while 

social media influencers contribute 42.0%. Based on the analysis of the coefficient 

of determination (R²), 76.8% of the variation in brand loyalty can be explained by 

brand image, perceived quality, and the role of social media influencers. The t-test 

and F-test show that both partially and simultaneously, brand image, perceived 

quality, and social media influencers have a positive and significant influence on 

brand loyalty of Scarlett products. 

Keywords: Brand Image, Brand Loyalty, Perceived Quality, Social Media 

Influencer. 
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