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ABSTRAK 

Penelitian ini dilaksanakan untuk mengidentifikasi pengaruh dari faktor iklan, 

inovasi, serta kemajuan teknologi terhadap minat masyarakat dalam membeli tiket 

kapal ferry MV. Putri Anggreni di Pelabuhan Harbour Bay Kota Batam. Metode 

yang digunakan dalam studi ini adalah pendekatan kuantitatif deskriptif. Sasaran 

responden adalah masyarakat di Kota Batam yang pernah melakukan pembelian 

tiket ferry dengan besaran 12.664 penumpang yang telah dapat diidentifikasi pada 

Maret 2025. Pemilihan sampel dilakukan secara purposive sampling dengan acuan 

rumus Slovin dan menghasilkan 100 responden. Proses analisis data mencakup uji 

kualitas instrumen, uji asumsi klasik, analisis regresi berganda, serta uji pengaruh 

dan uji hipotesis. Hasil dari analisis regresi menunjukkan bahwa variabel iklan 

berpengaruh sebesar 12,9% terhadap minat beli, inovasi memberikan kontribusi 

36,9%, dan kemajuan teknologi memberikan pengaruh sebesar 40,6% terhadap 

minat beli. Nilai koefisien determinasi (R²) sebesar 85,9% menandakan bahwa 

iklan, inovasi, serta kemajuan teknologi mampu menjelaskan sebagian besar variasi 

dalam minat beli. Uji t dan uji F membuktikan bahwa pengaruh dari iklan, inovasi, 

serta kemajuan teknologi bersifat signifikan dan positif, baik secara parsial maupun 

simultan terhadap minat beli konsumen dalam membeli tiket kapal ferry MV. Putri 

Anggreni di Pelabuhan Harbour Bay Kota Batam. 

 

Kata kunci: Iklan, Inovasi, Kemajuan Teknologi, Minat Beli.  
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ABSTRACT 

This study was conducted to identify the influence of advertising, innovation, and 

technological advancement on public interest in purchasing MV Putri Anggreni 

ferry tickets at Harbour Bay Port, Batam City. The method used in this study is a 

descriptive quantitative approach. The target respondents were residents in Batam 

City who had purchased ferry tickets with a total of 12,664 passengers who had 

been identified in March 2025. The sample selection was carried out by purposive 

sampling with reference to the Slovin formula and resulted in 100 respondents. The 

data analysis process included instrument quality testing, classical assumption 

testing, multiple regression analysis, as well as influence and hypothesis testing. 

The results of the regression analysis showed that advertising variables had a 

12.9% effect on purchasing interest, innovation contributed 36.9%, and 

technological advancements had an influence of 40.6% on purchasing interest. The 

coefficient of determination (R²) value of 85.9% indicates that advertising, 

innovation, and technological advancements were able to explain most of the 

variation in purchasing interest. The t-test and F-test demonstrate that advertising, 

innovation, and technological advancement have a significant and positive effect, 

both partially and simultaneously, on consumer purchase intention for the MV Putri 

Anggreni ferry at Harbour Bay Port in Batam City. 

 

Keywords: Advertising, Innovation, Purchase Intention, Technological 

Advancement. 
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