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ABSTRAK 

 

 

Dalam perkembangan dunia modern, kebutuhan pria terhadap perawatan diri bukan 

sekadar tren sesaat, melainkan bagian dari gaya hidup yang merefleksikan 

kepercayaan diri dan identitas pribadi. Perubahan cara pandang terhadap 

maskulinitas turut mendorong berkembangnya industri perawatan kulit pria, 

termasuk hadirnya lini produk khusus seperti Pond’s Men. Namun, di tengah 

gejolak pasar yang kompetitif, merek ini dihadapkan pada tantangan serius, mulai 

dari persepsi citra yang dianggap kurang maskulin, rendahnya tingkat kesadaran 

konsumen pria terhadap merek, hingga kualitas produk yang belum sepenuhnya 

memenuhi ekspektasi konsumen. Penelitian ini dilakukan untuk mengetahui 

pengaruh citra merek, kesadaran merek, dan kualitas produk terhadap keputusan 

pembelian produk Pond’s Men di Kota Batam. Teknik penentuan besar sampel 

memakai rumus jacob cohen dengan teknik purposive sampling sebagai teknik 

samplingnya, data sampel dikumpulkan melalui kuesioner 204 responden pria yang 

berusia 18 - 45 tahun yang pernah menggunakan produk. Analisis data dilakukan 

dengan regresi linier berganda, uji kaulitas data, uji asumsi klasik, uji pengaruh dan 

uji hipotesis. Hasil pengolahan data menunjukkan regresi linier berganda pada citra 

merek berpengaruh positif dan signifikan terhadap keputusan pembelian, kesadaran 

merek berpengaruh positif dan signifikan terhadapa keputusan pembelian dan 

kualitas produk berpengaruh positif dan signifikan terhadap keputusan pembelian. 

 

Kata Kunci  : Citra Merek, Kesadaran Merek, Kualitas Produk, Keputusan 

Pembelian. 
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ABSTRACT 

 

 

In the modern world, men's need for self-care is not just a passing trend, but part 

of a lifestyle that reflects confidence and personal identity. The changing perception 

of masculinity has led to the growth of the men's skincare industry, including 

specialized product lines such as Pond's Men. However, in the midst of competitive 

market turmoil, this brand is faced with serious challenges, ranging from 

perceptions of an image that is considered less masculine, low levels of male 

consumer awareness of the brand, to product quality that has not fully met 

consumer expectations. This study was conducted to determine the effect of brand 

image, brand awareness, and product quality on purchasing decisions for Pond's 

Men products in Batam City. The technique for determining the sample size uses 

the Jacob Cohen formula with purposive sampling technique as the sampling 

technique, sample data collected through a questionnaire 204 male respondents 

aged 18 - 45 years who have used the product. Data analysis was carried out by 

multiple linear regression, data quality test, classical assumption test, influence test 

and hypothesis testing. The results of data processing show that multiple linear 

regression on brand image has a positive and significant effect on purchasing 

decisions, brand awareness has a positive and significant effect on purchasing 

decisions and product quality has a positive and significant effect on purchasing 

decisions. 

 

Keywords : Brand Image, Brand Awareness, Product Quality, Purchase Decision. 
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