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ABSTRAK 

Penelitian ini bertujuan untuk: (1) mengetahui pengaruh brand image terhadap 

kepuasan konsumen (2) mengetahui pengaruh kualitas produk terhadap kepuasan 

konsumen (3) mengetahui pengaruh promosi terhadap kepuasan konsumen (4) 

mengetahui pengaruh brand image, kualitas produk, dan promosi terhadap 

kepuasan konsumen. Penelitian ini merupakan penelitian kuantitatif dengan jenis 

penelitian kausal. Teknik penentuan sampel menggunakan rumus Slovin yang 

diperoleh sampel sebanyak 145 orang. Uji hipotesis dalam penelitian ini adalah uji 

regresi linier berganda. Berdasarkan hasil analisa data diperoleh nilai Brand Image 

mempunyai nilai signifikansi sebesar 0,005 < 0,05, sehingga dapat disimpulkan 

bahwa ada pengaruh yang signifikan brand image terhadap kepuasan konsumen 

pada PT. Transcal Suntech Internasional. Kualitas Produk mempunyai nilai 

signifikan 0,007 < 0,05, sehingga dapat disimpulkan bahwa ada pengaruh yang 

signifikan kualitas produk terhadap kepuasan konsumen pada PT. Transcal Suntech 

Internasional. Promosi mempunyai nilai signifikan 0,013 < 0,05 sehigga dapat 

disimpulkan bahwa ada pengaruh yang signifikan promosi terhadap kepuasan 

konsumen pada PT. Transcal Suntech Internasional. Brand Image, Kualitas Produk 

dan Promosi dengan nilai signifikansi sebesar 0,000 < 0,05, maka dapat 

disimpulkan bahwa Brand Image, Kualitas Produk dan Promosi secara simultan 

berpengaruh signifkan terhadap kepuasan konsumen pada PT. Transcal Suntech 

Internasional. 

Kata Kunci: Brand Image, Kepuasan Konsumen, Kualitas Produk, Promosi 
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ABSTRACT 

This study aims to: (1) determine the effect of brand image on consumer satisfaction 

(2) determine the effect of product quality on consumer satisfaction (3) determine 

the effect of promotion on consumer satisfaction (4) determine the effect of brand 

image, product quality, and promotion on consumer satisfaction. This study is a 

quantitative study with a causal research type. The sampling technique uses the 

Slovin formula which obtained a sample of 145 people. The hypothesis test in this 

study is a multiple linear regression test. Based on the results of the data analysis, 

the Brand Image value has a significance value of 0.005 <0.05, so it can be 

concluded that there is a significant effect of brand image on consumer satisfaction 

at PT. Transcal Suntech Internasional. Product quality has a significant value of 

0.007 <0.05, so it can be concluded that there is a significant effect of product 

quality on consumer satisfaction at PT. Transcal Suntech Internasional. Promotion 

has a significant value of 0.013 <0.05 so it can be concluded that there is a 

significant effect of promotion on consumer satisfaction at PT. Transcal Suntech 

Internasional. Brand Image, Product Quality and Promotion with a significance 

value of 0.000 <0.05, it can be concluded that Brand Image, Product Quality and 

Promotion simultaneously have a significant effect on consumer satisfaction at PT. 

Transcal Suntech Internasional. 

Keywords: Brand Image, Consumer Satisfaction, Product Quality, Promotion 
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