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ABSTRAK 

Di tengah persaingan bisnis yang semakin kompetitif, penerapan strategi pemasaran 

yang tepat menjadi elemen penting untuk menarik perhatian konsumen dan 

mendorong keputusan pembelian. Penelitian ini bertujuan untuk mengkaji sejauh 

mana pengaruh product quality, brand image, dan online customer review terhadap 

keputusan pembelian produk kacang Gangsar di kota Batam. Metode yang 

digunakan dalam penelitian ini adalah metode kuantitatif dengan analisis resgresi 

linier berganda. Populasi yang diteliti adalah konsumen yang membeli atau 

berminat untuk membeli produk kacang Gangsar di kota Batam yang tidak 

diketahui jumlah pastinya. Sampel diambil dengan menggunakan metode Jacob 

cohen, menghasilkan 204 responden yang di pilih melalui teknik purposive 

sampling. Hasil uji t menunjukkan bahwa product quality berpengaruh positif dan 

signifikan terhadap keputusan pembelian, brand image berpengaruh positif dan 

signifikan terhadap keputusan pembelian serta online customer review memiliki 

pengaruh positif dan signifikan terhadap keputusan pembelian. Hasil uji F 

memperkuat simpulan bahwa product quality, brand image, dan online customer 

review berpengaruh yang signifikan secara simultan terhadap keputusan pembelian. 

 
Kata Kunci : Product Quality, Brand Image, Online Customer Review, Keputusan 

Pembelian 
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ABSTRACT 

In the midst of increasingly competitive business conditions, implementing the right 

marketing strategy has become a crucial element in attracting consumer attention 

and influencing purchasing decisions. This study aims to examine the extent to 

which product quality, brand image, and online customer reviews affect purchasing 

decisions for Kacang Gangsar products in Batam City. This research uses a 

quantitative method with multiple linear regression analysis. The population 

includes consumers who have purchased or are interested in purchasing Kacang 

Gangsar products in Batam, although the exact number is unknown. The sample 

was determined using Jacob Cohen's method, resulting in 204 respondents selected 

through purposive sampling. The t-test results show that product quality has a 

positive and significant effect on purchasing decisions, brand image also has a 

positive and significant effect, and online customer reviews likewise have a positive 

and significant influence on purchasing decisions. The F-test results further 

confirm that product quality, brand image, and online customer reviews 

simultaneously have a significant influence on purchasing decisions. 

Keywords : Product Quality, Brand Image, Online Customer Review, Purchasing 

Decision. 
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