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ABSTRAK

Penelitian ini bertujuan untuk menganalisis sejauh mana pengaruh kualitas produk,
kepercayaan, serta e-WOM terhadap keputusan pembelian produk Skincare
Elformula di Kota Batam. Penelitian ini menerapkan pendekatan kuantitatif.
Sampel terdiri dari 204 responden yang merupakan konsumen yang telah membeli
dan memakai produk Skincare Elformula di daerah Batu Aji dan Sagulung, Kota
Batam. Data dikumpulkan melalui sumber primer. Proses pengolahan data
dilakukan menggunakan perangkat lunak SPSS Versi 29. Hasil dari analisis
menunjukkan bahwa kualitas produk berpengaruh secara positif dan signifikan
terhadap keputusan pembelian Skincare Elformula di Kota Batam. Kepercayaan
juga terbukti memberikan pengaruh positit dan signifikan terhadap keputusan
pembelian. Begitu pula dengan e-WOM, yang memiliki dampak positif dan
signifikan terhadap keputusan pembelian produk tersebut. Secara keseluruhan,
kualitas produk, kepercayaan, dan e-WOM bersama-sama memberikan pengaruh
positif dan signifikan terhadap keputusan pembelian Skincare Elformula di Kota
Batam.

Kata Kunci: Kualitas Produk, Kepercayaan, E-WOM dan Keputusan Pembelian.



ABSTRACT

This research aims to analyze the extent to which product quality, trust, and e-WOM
influence the purchasing decision of Elformula Skincare products in Batam City.
This study applies a quantitative approach. The sample consists of 204 respondents
who are consumers who have purchased and used Elformula Skincare products in
the Batu Aji and Sagulung areas, Batam City. Data were collected through primary
sources. The data processing process was carried out using SPSS Version 29
software. The results of the analysis show that product quality has a positive and
significant effect on the purchasing decision of Elformula Skincare in Batam City.
Trust has also been shown to have a positive and significant effect on purchasing
decisions. Likewise with e-WOM, which has a positive and significant impact on
purchasing decisions for the product. Overall, product quality, trust, and e-WOM
together have a positive and significant effect on purchasing decisions for
Elformula Skincare in Batam City.

Keywords: Product Quality, Trust, E-WOM and Purchasing Decisions.
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