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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh kualitas produk, nilai pelanggan
dan promosi terhadap keputusan pembelian produk Skincare The Originote di Kota
Batam. Penelitian ini menggunakan metode penelitian kuantitatif. Sampel
penelitian berjumlah 100 responden merupakan masyarakat yang pernah membeli
dan menggunakan produk Skincare The Originote di wilayah Kecamatan Sagulung
Kota Batam. Metode pengumpulan data yang digunakan adalah data primer.
Pengolahan data menggunakan program SPSS Versi 26. Berdasarkan data dan
analisis yang telah dilakukan, penelitian ini menunjukan hasil bahwa kualitas
produk secara positif dan signifikan mempengaruhi keputusan pembelian produk
Skincare The Originote di Kota Batam. Selain itu nilai pelanggan secara positif dan
signifikan mempengaruhi keputusan pembelian produk Skincare The Originote di
Kota Batam. Pada promosi secara positif dan signifikan mempengaruhi keputusan
pembelian produk Skincare The Originote di Kota Batam. Dan secara simultan,
kualitas produk, nilai pelanggan dan promosi secara positif dan signifikan
mempengaruhi keputusan pembelian produk Skincare The Originote di Kota
Batam.

Kata Kunci: Kualitas Produk, Nilai Pelanggan, Promosi dan Keputusan Pembelian.



ABSTRACT

This research aims to examine the effect of product quality, customer value and
promotion on purchasing decisions for The Originote Skincare products in Batam
City. This study uses a quantitative research method. The research sample consisted
of 100 respondents who were people who had purchased and used The Originote
Skincare products in the Sagulung District, Batam City. The data collection method
used was primary data. Data processing used the SPSS Version 26 program. Based
on the data and analysis that have been carried out, this study shows that product
quality positively and significantly influences purchasing decisions for The
Originote Skincare products in Batam City. In addition, customer value positively
and significantly influences purchasing decisions for The Originote Skincare
products in Batam City. Promotion positively and significantly influences
purchasing decisions for The Originote Skincare products in Batam City. And
simultaneously, product quality, customer value and promotion positively and
significantly influence purchasing decisions for The Originote Skincare products in
Batam City.

Keywords: Product Quality, Customer Value, Promotion and Purchasing
Decisions.
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