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ABSTRAK

Studi ini dilaksanakan dengan tujuan untuk memahami secara lebih mendalam
bagaimana persepsi terhadap citra merek, desain produk, dan kualitas produk
berkontribusi dalam membentuk keputusan konsumen dalam membeli sepatu
Ventela, khususnya di wilayah Kota Batam. Fokus penelitian diarahkan pada
masyarakat Kecamatan Batu Aji yang telah memiliki pengalaman membeli serta
menggunakan sepatu tersebut. Meski jumlah populasinya tidak diketahui secara
pasti, peneliti tetap merumuskan jumlah responden berdasarkan formula Lemeshow
dan menetapkan 100 orang sebagai sampel, yang dipilih melalui teknik purposive
sampling, yakni pendekatan pemilihan responden berdasarkan kesesuaian dengan
tujuan penelitian. Analisis data dilakukan menggunakan pendekatan regresi linier
berganda yang terdiri dari serangkaian tahapan seperti uji kualitas data, pengujian
asumsi klasik, serta analisis pengaruh dan pengujian hipotesis. Temuan utama
menunjukkan bahwa variabel citra merek memberikan pengaruh sebesar 28,8%
terhadap keputusan pembelian, sementara desain produk menyumbang pengaruh
sebesar 32,5%, dan kualitas produk sebesar 23,3%. Lebih lanjut, uji determinasi
menghasilkan nilai R? sebesar 57,2%, yang berarti ketiga variabel secara kolektif
mampu menjelaskan sebagian besar variasi dalam proses pengambilan keputusan
konsumen. Hasil uji t memperlihatkan bahwa masing-masing variabel memiliki
pengaruh positif dan signifikan secara terpisah, sedangkan uji F mengonfirmasi
bahwa ketiganya secara simultan juga menunjukkan pengaruh yang nyata dan
berarti terhadap keputusan konsumen dalam membeli sepatu Ventela.

Kata kunci : Citra Merek, Desain Produk, Kualitas Produk, Keputusan
Pembelian.



ABSTRACT

This research was undertaken to investigate the extent to which brand image,
product design, and product quality influence consumer purchasing decisions for
Ventela shoes in Batam City. The study focused on individuals residing in the Batu
Aji District who had prior experience purchasing and using Ventela footwear.
Although the total population size could not be precisely determined, the sample
was calculated using the Lemeshow formula, resulting in a total of 100 respondents.
The sampling method adopted was purposive sampling, selecting participants
based on specific criteria related to the study's objectives.The data were analyzed
using multiple linear regression analysis, which included several stages: testing
data quality (validity and reliability), assessing classical assumptions, evaluating
the influence of independent variables, and conducting hypothesis testing both
individually and simultaneously. The results demonstrated that brand image
contributed 28.8% to the purchasing decision, product design contributed 32.5%,
and product quality contributed 23.3%. Moreover, the coefficient of determination
(R?) indicated that these three variables together accounted for 57.2% of the
variation in purchasing decisions. The t-test findings showed that each of the
independent variables exerted a statistically significant and positive influence on
purchasing behavior when assessed individually. In parallel, the F-test confirmed
that brand image, product design, and product quality collectively had a significant
simultaneous effect on consumers’ decisions to purchase Ventela shoes in the
targeted region. These findings emphasize the strategic role of brand perception
and product excellence in shaping buyer intent in competitive retail markets.

Keywords: Brand Image, Product Design, Product Quality, Purchasing Decision.
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