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ABSTRAK

Penelitian ini bertujuan untuk mengetahui Brand Trust, Brand Awareness dan
Customer Review terhadap Keputusan Pembelian pada Lazada di Kota Batam.
Penelitian ini digunakan dengan teknik kuantitatif. Teknik pengambilan sampel
dengan menggunakan rumus /emeshow yang berjumlah 100 responden dengan
teknik Purposive Sampling. Pengambilan data dilakukan dengan cara menyebarkan
kuesioner melalui google form. Uji statistik deskriptif, uji kualitas data, uji asumsi
klasik, uji pengaruh, dan uji hipotesis dilakukan menggunakan program SPSS 29.
Hasil analisis linear berganda pada variabel Brand Trust memiliki pengaruh
terhadap Keputusan Pembelian. variabel Brand Awareness memiliki pengaruh
terhadap Keputusan Pembelian. dan variabel Customer Review memiiki pengaruh
terhadap Keputusan Pembelian. Koefisien determinasi (R2) menunjukkan bahwa
Brand Trust, Brand Awareness, dan Customer Review secara bersama-sama dapat
menjelaskan dalam Keputusan Pembelian. Pada uji t menunjukkan bahwa Brand
Trust, Brand Awareness, dan Customer Review berpengaruh terhadap Keputusan
Pembelian.

Kata Kunci: Brand Trust, Brand Awareness, Customer Review, Keputusan
Pembelian



ABSTRACT

This study aims to determine Brand Trust, Brand Awareness and Customer Review
on Purchasing Decisions on Lazada in Batam City. This study used quantitative
techniques. The sampling technique used the lemeshow formula totaling 100
respondents with Purposive Sampling technique. Data collection was done by
distributing questionnaires via Google Form. Descriptive statistical tests, data
quality tests, classical assumption tests, influence tests, and hypothesis tests were
carried out using the SPSS 29 program. The results of multiple linear analysis on
the Brand Trust variable have an influence on Purchasing Decisions. The Brand
Awareness variable has an influence on Purchasing Decisions. and the Customer
Review variable has an influence on Purchasing Decisions. The coefficient of
determination (R2) shows that Brand Trust, Brand Awareness, and Customer
Review together can explain Purchasing Decisions. The t-test shows that Brand
Trust, Brand Awareness, and Customer Reviews have an influence on Purchasing
Decisions.

Keywords: Brand Trust, Brand Awareness, Customer Review, Purchase Decision
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