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ABSTRAK

Eksplorasi ilmiah ini dimaksudkan untuk mengurai keterkaitan antara kepercayaan
konsumen, kualitas produk dan brand image dalam membentuk keputusan akhir
konsumen dalam pembelian kosmetik HB Dosting Daviena di kawasan urban
Batam. Riset dilaksanakan melalui pendekatan numerik kuantitatif berbasis
deskriptif, mengikutsertakan 100 responden yang sebelumnya telah melakukan
akuisisi produk tersebut. Penetapan informan dilakukan secara purposive sampling
dengan merujuk pada prinsip Lameshow guna menjamin kevalidan representatifitas
populasi. Instrumen pengumpulan data berupa kuesioner tertutup, yang telah
melewati tahapan verifikasi validitas dan reliabilitas secara metodologis. Jalur
analitis data mencakup verifikasi instrumen, telaah asumsi klasik, pemodelan
regresi linear berganda, serta pengujian hipotesis melalui perangkat statistik uji t
dan uji F. Hasil pengolahan data memperlihatkan bahwa variabel kepercayaan
konsumen memberikan kontribusi sebesar 15,4% terhadap dinamika keputusan
pembelian, disusul oleh kualitas produk sebesar 28,1%, dan persepsi terhadap
brand image sebesar 27,5%. Ketiga elemen tersebut secara komposit menjelaskan
78,5% variansi yang terjadi dalam pengambilan keputusan konsumen. Oleh karena
itu, dapat ditarik benang merah bahwa keseluruhan variabel independen tersebut
memiliki signifikansi positif baik secara individual maupun kolektif dalam
memengaruhi keputusan pembelian kosmetik HB Dosting Daviena oleh konsumen
di Kota Batam.

Kata kunci: Brand Image, Kepercayaan Konsumen, Keputusan Pembelian,
Kualitas Produk.



ABSTRACT

This scientific exploration is intended to analyze the relationship between consumer
trust, product quality and brand image in forming the final consumer decision in
purchasing HB Dosting Daviena cosmetics in the urban area of Batam. The
research was conducted through a quantitative numerical approach based on
descriptive, involving 100 respondents who had previously acquired the product.
The determination of informants was carried out by purposive sampling with
reference to the Lameshow principle to ensure the validity of population
representativeness. The data collection instrument was a closed questionnaire,
which had passed the stages of methodological validity and reliability verification.
The data analysis path included instrument verification, classical assumption
review, multiple linear regression modeling, and hypothesis testing through
statistical tools of the t-test and F-test. The results of data processing showed that
the consumer trust variable contributed 15.4% to the dynamics of purchasing
decisions, followed by product quality at 28.1%, and perception of brand image at
27.5%. The three elements compositely explained 78.5% of the variance that
occurred in consumer decision making. Therefore, it can be concluded that all of
these independent variables have positive significance both individually and
collectively in influencing the purchasing decision of HB Dosting Daviena
cosmetics by consumers in Batam City.

Keywords: Brand Image, Consumer Trust, Product Quality, Purchasing Decision.
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