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ABSTRAK

Penelitian ini memiliki tujuan untuk mencari tahu adanya pengaruh dari brand
image, brand awareness dan perceived quality terhadap keputusan pembelian
produk Ciptadent di kota Batam. Penelitian tersebut berlangsung melalui
penerapan metode kuantitatif. Penelitan ini melakukan pengambilan sampel
sebanyak 385 responden mempergunakan teknik sampling non-probability
sampling, yaitu purposive sampling pada kriteria masyarakat yang pernah
membeli produk Ciptadent. Teknik pengumpulan data dijalankan melalui
persebaran kuesioner yang diakses dengan google form. Analisis data berlangsung
memanfaatkan software SPSS 31 yang meliputi uji statistik deskriptif, uji validitas,
uji reliabilitas, uji asumsi klasik yang termasuk uji normalitas, uji dan uji
heteroskedastisitas, serta uji regresi linear berganda, analisis koefisien determinan,
uji t dan uji f. Hasil Penelitian memperlihatkan bahwasanya variabel brand image,
brand awareness dan perceived quality masing-masing berpengaruh secara parsial
terhadap keputusan pembelian, dan juga secara simultan memengaruhi keputusan
pembelian.

Kata Kunci: Brand Image, Brand Awareness, Perceived Quality, Keputusan
Pembelian



ABSTRACT

This study aims to determine the influence of brand image, brand awareness, and
perceived quality on purchase decisions for Ciptadent products in Batam City.
The study was conducted using quantitative methods. This study took a sample of
385 respondents with non-probability sampling techniques, namely purposive
sampling with the criteria of people who have purchased Ciptadent products. The
data collection was carried out by distributing questionnaires accessed through
Google Forms. Data analysis was carried out using SPSS 31 software which
includes descriptive statistical tests, validity tests, reliability tests, classical
assumption tests including normality tests, multicollinearity tests and
heteroscedasticity tests, as well as multiple linear regression tests, determinant
coefficient analysis, t-tests, and f-tests. the results of the study indicate that each
variable such as brand image, brand awareness, and perceived quality have a
partial effect on purchasing decisions, and they also simultaneously influence
purchasing decisions.

Keywords: Brand Image, Brand Awareness, Perceived Quality, Purchase

Decisions
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