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ABSTRAK

Dalam era globalisasi ini, persaingan bisnis semakin sengit, dengan fokus utama
pada pelanggan sebagai aspek krusial bagi perusahaan. Penyediaan yang semakin
banyak produk minuman kesehatan untuk konsumen telah meningkatkan ketatnya
persaingan antar perusahaan. Akibatnya, bisnis minuman kesehatan yang
sebelumnya dikelola secara konvensional bertransformasi menjadi bisnis yang
lebih inovatif, dinamis, dan penuh persaingan. Penelitian ini bertujuan menganalisis
pengaruh kualitas produk, nilai pelanggan, dan citra merek terhadap keputusan
pembelian produk Hydro Coco di Kota Batam. Metode penelitian menggunakan
pendekatan kuantitatif dengan pengumpulan data melalui kuesioner. Sampel
penelitian terdiri dari konsumen yang pernah membeli Hydro Coco di kota Batam.
Data dianalisis menggunakan perangkat lunak SPSS dengan tahapan uji kualitas
data, uji asumsi klasik, uji pengaruh, serta uji hipotesis. Hasil analisis menunjukkan
bahwa kualitas produk, nilai pelanggan, dan citra merek secara bersama-sama
berpengaruh signifikan terhadap keputusan pembelian, dengan persentase
kontribusi yang dominan dari ketiga variabel tersebut. Meskipun demikian, terdapat
faktor lain di luar penelitian yang turut memengaruhi keputusan pembelian. Uji
parsial membuktikan bahwa masing-masing variabel independen, yakni kualitas
produk, nilai pelanggan, dan citra merek, memberikan pengaruh positif dan
signifikan terhadap keputusan pembelian Hydro Coco di Kota Batam.

Kata kunci: Kualitas produk, Nilai pelanggan, Citra merek, Keputusan pembelian



ABSTRACT

In this era of globalization, business competition is increasingly fierce, with the
main focus on customers as a crucial aspect for companies. Providing more and
more health drink products for consumers has increased the intense competition
between companies. As a result, the health drink business which was previously
managed conventionally was transformed into a more innovative, dynamic and
competitive business.This study aims to analyze the effect of product quality,
customer value, and brand image on purchasing decisions for Hydro Coco products
in Batam City. The research method uses a quantitative approach with data
collection through questionnaires. The research sample consisted of consumers who
had purchased Hydro Coco in Batam city. The data were analyzed using SPSS
software with the stages of data quality test, classical assumption test, influence
test, and hypothesis testing. The results of the analysis show that product quality,
customer value, and brand image together have a significant effect on purchasing
decisions, with a dominant percentage contribution from the three variables.
However, there are other factors outside the study that also influence purchasing
decisions. Partial tests prove that each independent variable, namely product
quality, customer value, and brand image, has a positive and significant influence
on purchasing decisions for Hydro Coco in Batam City.

Keyword: Product quality, Customer value, Brand image, Purchasing decisions
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