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ABSTRAK

Tujuan utama dari riset ini adalah untuk menelisik secara menyeluruh bagaimana
konfigurasi saluran distribusi, keamanan produk dan labelisasi halal secara
signifikan memengaruhi minat konsumen untuk melakukan pembelian pada PT
Shuang Hor Indonesia. Penelitian ini dijalankan dengan pendekatan kuantitatif
yang dilandasi oleh rancangan deskriptif untuk menyibak keterkaitan antar variabel
secara terstruktur. Total populasi dalam observasi ini berjumlah 315 individu
konsumen, dari mana 176 sampel diekstraksi dengan kaidah Slovin melalui
mekanisme simple random sampling. Jalur analisis data ditempuh melalui
pemeriksaan kredibilitas instrumen, penyaringan asumsi klasik, penerapan model
regresi linier berganda, serta pemantapan hipotesis melalui uji t dan uji F. Hasil
pengolahan data memperlihatkan bahwa peran saluran distribusi dalam
memengaruhi minat beli tercermin dalam kontribusi sebesar 15,1%. Di sisi lain,
aspek keamanan produk memberi dorongan sebesar 29,9%, sementara labelisasi
halal menyumbang sebesar 45,0% terhadap variasi minat beli konsumen. Adapun
nilai determinasi (R?) tercatat sebesar 71,7%, yang menandakan bahwa ketiga
variabel bebas secara sinergis mampu menjelaskan mayoritas fluktuasi dalam
variabel dependen. Inferensi dari pengujian statistik menyatakan bahwa seluruh
variabel bebas memiliki pengaruh yang signifikan baik dalam konteks parsial
maupun simultan terhadap minat pembelian di kalangan pelanggan PT Shuang Hor
Indonesia.

Kata Kunci: Keamanan Produk, Labelisasi Halal, Minat Beli, Saluran Distribusi.



ABSTRACT

The main objective of this research is to thoroughly examine how the configuration
of distribution channels, product safety and halal labeling significantly affect
consumer interest in making purchases at PT Shuang Hor Indonesia. This research
was conducted with a quantitative approach based on a descriptive design to
uncover the relationship between variables in a structured manner. The total
population in this observation was 315 individual consumers, from which 176
samples were extracted using the Slovin rule through a simple random sampling
mechanism. The data analysis path was taken through checking the credibility of
the instrument, filtering classical assumptions, applying multiple linear regression
models, and strengthening the hypothesis through t-tests and F-tests. The results of
data processing show that the role of distribution channels in influencing purchase
interest is reflected in a contribution of 15.1%. On the other hand, the aspect of
product safety provides a boost of 29.9%, while halal labeling contributes 45.0%
to the variation in consumer purchase interest. The determination value (R?) was
recorded at 71.7%, which indicates that the three independent variables are
synergistically able to explain the majority of fluctuations in the dependent
variable. Inference from statistical testing states that all independent variables have
a significant influence both in partial and simultaneous contexts on purchasing
interest among PT Shuang Hor Indonesia customers.

Keywords: Distribution Channels, Halal Labeling, Product Safety, Purchase
Interest.
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