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ABSTRAK 

 

 

 

Skincare adalah penggunaan produk yang bertujuan untuk merawat kesehatan 

kulit, memperbaiki penampilan, dan mengatasi berbagai masalah kulit. E- 

commerce seperti Shopee berperan penting dalam mempermudah pembelian 

produk skincare untuk membeli produk yang sesuai dengan kebutuhan. Citra 

merupakan produk kecantikan yang diproduksi oleh Unilever Indonesia yang sudah 

memiliki popularitas di kalangan masyarakat Indonesia. Citra dikenal sebagai 

produk hand & body lotion yang menggunakan bahan-bahan alami. Penelitian ini 

bertujuan untuk mengetahui pengaruh kualitas produk, kewajaran harga, dan citra 

merek terhadap keputusan pembelian produk Citra di Shopee. Lokasi penelitian 

dilakukan di Kota Batam dengan periode penelitian dari bulan Maret sampai dengan 

Agustus 2025. Jumlah sampel dengan teknik Lemeshow sebanyak 100 responden 

dengan populasi pembeli yang melakukan pembelian produk Citra di Kota Batam 

melalui aplikasi Shopee, oleh karena itu jenis populasi ini merupakan jenis populasi 

yang tidak diketahui. Hasil dari penelitian ini adalah kualitas produk memiliki 

pengaruh positif terhadap keputusan pembelian produk Citra di Shopee. Kewajaran 

harga memiliki pengaruh positif terhadap keputusan pembelian produk Citra di 

Shopee. Citra merek memiliki pengaruh positif terhadap keputusan pembelian 

produk Citra di Shopee. Kualitas produk, kewajaran harga dan citra merek 

berpengaruh positif secara bersama-sama terhadap keputusan pembelian produk 

Citra di Shopee. 

 

 

Kata Kunci : Kualitas Produk,Kewajaran Harga, Citra Merek, Keputusan 

Pembelian 
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ABSTRACT 

 

Skincare is the use of products aimed at taking care of skin health, improving 

appearance, and overcoming various skin problems. E-commerce such as Shopee 

plays an important role in making it easier to buy skincare products to buy products 

that suit your needs. Citra is a beauty product produced by Unilever Indonesia 

which already has popularity among the Indonesian people. Citra is known as a 

hand & body lotion product that uses natural ingredients. This study aims to 

determine the influence of product quality, price fairness, and brand image on the 

purchase decision of Citra products on Shopee. This research is a type of 

quantitative research with the nature of replication research. This study took 

samples using non-probability sampling techniques by purposive sampling. The 

research location was conducted in Batam City with a research period from March 

to August 2025. The sample size with the Lemeshow technique was 100 respondents 

with a population of buyers who made purchases of Citra products in Batam City 

through the Shopee application, therefore this type of population is an unknown 

type of population. The result of this research is that product quality has a positive 

influence on the purchase decision of Citra products on Shopee. Price 

reasonableness has a positive influence on the purchase decision of Citra products 

at Shopee. Brand image has a positive influence on the purchase decision of Citra 

products on Shopee. Product quality, price fairness and brand image have a 

positive effect along with the decision to purchase Citra products on Shopee. 

 

Keywords : Product quality, Price fairness, Brand image, Purchase Decision 
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