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ABSTRAK 

 

 Perkembangan zaman mendorong kepada tiap-tiap perusahaan teknologi 

untuk mampu menciptakan produk yang dapat disesuaikan dengan kebutuhan 

konsumen terkini terutama teknologi komunikasi. Produk tersebut selain dapat 

memenuhi kebutuhan harus mampu membantu menyelesaikan pekerjaan sehari-

hari serta memberikan nilai tambah selama penggunaannya. Penelitian ini bertujuan 

untuk meneliti adakah pengaruh yang terlibat dari variabel kualitas produk, inovasi 

produk dan perilaku konsumen terhadap keputusan pembelian  produk Iphone di 

Kota Batam. Metode penelitian yang diterapkan dalam proses penelitian ini adalah 

menggunakan rumus Lemeshow sehingga diperoleh sebanyak 100 responden 

dengan teknik sampling non-probability samping secara purposive sampling. Hasil 

yang diperoleh adalah masing-masing variabel independen memberikan hasil yang 

signifikan dan positif dimana variabel kualitas produk, inovasi produk, dan perilaku 

konsumen terhadap variabel dependen yakni keputusan pembelian produk Iphone 

Di Kota Batam. 

 

Kata kunci : Kualitas Produk, Inovasi Produk, Perilaku Konsumen, Keputusan    

           Pembelian 
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ABSTRACT 

 

 The development of the times encourages each technology company to be able 

to create products that can be adjusted to the needs of the latest consumers, 

especially communication technology. These products, in addition to being able to 

meet their needs, must be able to help complete daily work and provide added value 

during their use. This study aims to examine whether the influence involved of 

product quality variables, product innovation and consumer behavior on the 

purchase decision of Iphone products in Batam City. The research method applied 

in this research process is to use the Lemeshow formula so that as many as 100 

respondents were obtained with a side non-probability sampling technique by 

purposive sampling. The results obtained are that each independent variable 

provides significant and positive results where the variables of product quality, 

product innovation, and consumer behavior to the dependent variables, namely the 

decision to purchase Iphone products in Batam City. 

 

Keywords: Product Quality, Product Innovation, Consumer Behavior, Purchase  

      Decision 
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