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ABSTRAK 

 
Penelitian ini membahas pengaruh e-payment, e-commerce dan pengetahuan 

akuntansi terhadap kinerja UMKM di Kota Batam. Data dikumpulkan melalui 

kuesioner online dan interaksi langsung dengan jumlah 241 UMKM di Kecamatan 

Bengkong dan Lubuk Baja yang terdaftar di Dinas Koperasi Kota Batam. Dari 

Jumlah tersebut, 150 responden dipilih menggunakan rumus slovin error 5% agar 

mewakili populasi. Analisis yang dilakukan menggunakan metode statistik seperti 

analisis deskriptif, uji instrument, uji asumsi klasik, uji regresi linier berganda dan 

uji hipotesis dengan pengolahan data melalui SPSS versi 29. Hasil penelitian ini 

menyatakan bahwa e-payment, e-commerce, dan pengetahuan akuntansi 

berpengaruh signifikan terhadap kinerja UMKM di Kota Batam. Kesimpulan 

berdasarkan hasil penelitian bahwa H1 diterima, H2 diterima, H3  diterima, H4 

diterima. 

Kata Kunci: E-payment, E-commerce, Pengetahuan Akuntansi, Kinerja UMKM  
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ABSTRACT 

 
This study examines the influence of e-payment, e-commerce, and accounting 

knowledge on the performance of MSMEs (Micro, Small, and Medium Enterprises) 

in Batam City. Data were collected through online questionnaires and direct 

interactions with 241 MSMEs located in the Bengkong and Lubuk Baja sub-

districts, as registered with the Cooperative Office of Batam City. From this 

population, 150 respondents were selected using the Slovin formula with a 5% 

margin of error to represent the sample. The data analysis was carried out using 

statistical methods, including descriptive analysis, instrument testing, classical 

assumption testing, multiple linear regression analysis, and hypothesis testing, 

processed using SPSS version 29. The results of the study indicate that e-payment, 

e-commerce, and accounting knowledge significantly influence the performance of 

MSMEs in Batam City. The conclusion based on the research findings confirms that 

H1 is accepted, H2 is accepted, H3 is accepted, and H4 is accepted. 

Keywords: E-payment, E-commerce, Accounting Knowledge, MSME Performance 
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