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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh beberapa faktor, yaitu 

kepercayaan konsumen, kualitas produk, dan citra merek, terhadap loyalitas 

pelanggan produk kosmetik Pixy di Kota Batam. Populasi penelitian terdiri dari 

konsumen yang telah membeli atau menggunakan produk bedak wajah Pixy di 

Batam pada tahun 2024, meskipun jumlah pastinya tidak diketahui. Untuk 

menentukan ukuran sampel, digunakan rumus Lameshow yang menghasilkan 100 

responden melalui teknik purposive sampling. Dalam menganalisis data, dilakukan 

uji kualitas data, uji asumsi klasik, pengujian pengaruh, dan uji hipotesis. Dari hasil 

regresi linier berganda, ditemukan bahwa kepercayaan konsumen memberikan 

kontribusi sebesar 17,9% terhadap loyalitas pelanggan, kualitas produk 

berkontribusi sebesar 23,5%, dan citra merek memberikan kontribusi sebesar 

33,8%. Analisis koefisien determinasi (R2) menunjukkan bahwa kepercayaan 

konsumen, kualitas produk, dan citra merek bersama-sama dapat menjelaskan 

79,5% variasi dalam loyalitas pelanggan. Temuan uji t dan uji F juga mempertegas 

bahwa kepercayaan konsumen, kualitas produk, dan citra merek berpengaruh secara 

signifikan baik secara individu maupun bersama-sama terhadap loyalitas 

pelanggan. 

 

Kata kunci: Citra Merek, Kepercayaan Konsumen, Kualitas Produk, Loyalitas 

Pelanggan.  
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ABSTRACT 

This study aims to analyze the influence of several factors, namely consumer trust, 

product quality, and brand image, on customer loyalty of Pixy cosmetic products 

in Batam City. The study population consists of consumers who have purchased or 

used Pixy face powder products in Batam in 2024, although the exact number is 

unknown. To determine the sample size, the Lameshow formula was used which 

produced 100 respondents through a purposive sampling technique. In analyzing 

the data, data quality tests, classical assumption tests, influence tests, and 

hypothesis tests were carried out. From the results of multiple linear regression, it 

was found that consumer trust contributed 17.9% to customer loyalty, product 

quality contributed 23.5%, and brand image contributed 33.8%. The analysis of the 

coefficient of determination (R2) shows that consumer trust, product quality, and 

brand image together can explain 79.5% of the variation in customer loyalty. The 

findings of the t-test and F-test also emphasize that consumer trust, product quality, 

and brand image have a significant effect both individually and together on 

customer loyalty. 

 

Keywords: Brand Image, Customer Loyalty, Consumer Trust, Product Quality. 
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