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ABSTRAK  

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, variasi 

produk dan citra merek terhadap keputusan pembelian produk Azarine di Kota 

Batam, baik secara parsial maupun simultan. Metode yang digunakan dalam 

penelitian ini adalah pendekatan kuantitatif. Sampel penelitian berjumlah 385 

responden yang dikumpulkan dengan teknik purposive sampling melalui kuesioner 

online menggunakan Google Form. Analisis data dilakukan menggunakan SPSS 

27, mencakup uji statistik deskriptif, uji kualitas data, uji asumsi klasik, uji 

pengaruh dan uji hipotesis. Hasil analisis regresi linear berganda menunjukkan 

bahwa kualitas produk berpengaruh sebesar 37,2%, variasi produk sebesar 21,1% 

dan citra merek sebesar 35,6% terhadap keputusan pembelian. Selain itu, nilai 

koefisien determinasi (R2) sebesar 49,3% menunjukkan bahwa variabel independen 

dalam penelitian ini mampu menjelaskan 49,3% variasi keputusan pembelian, 

sementara sisanya dipengaruhi oleh faktor lain di luar penelitian. Uji t menunjukkan 

bahwa kualitas produk, variasi produk dan citra merek secara parsial memiliki 

pengaruh positif dan signifikan terhadap keputusan pembelian. Hasil uji F 

menghasilkan nilai F hitung sebesar 125,238 yang lebih besar dari nilai F tabel 

sebesar 2,63, sehingga dapat disimpulkan bahwa kualitas produk, variasi produk 

dan citra merek secara simultan berpengaruh positif dan signifikan terhadap 

keputusan pembelian produk Azarine di Kota Batam. 

 

Kata Kunci: Kualitas Produk; Variasi Produk; Citra Merek; Keputusan Pembelian 
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ABSTRACT  

 

This study aims to analyze the influence of product quality, product variation and 

brand image on the purchase decision of Azarine products in Batam City, both 

partially and simultaneously. The method used in this study is a quantitative 

approach. The research sample amounted to 385 respondents which was collected 

by purposive sampling technique  through an online questionnaire  using Google 

Form. Data analysis was carried out using SPSS 27, including descriptive 

statistical tests, data quality tests, classical assumption tests, influence tests and 

hypothesis tests. The results of multiple linear regression analysis showed that 

product quality had an effect of 37.2%, product variety by 21.1% and brand image 

by 35.6% on purchase decisions. In addition, the value of the determination 

coefficient (R2) of 49.3% showed that the independent variable in this study was 

able to explain 49.3% of the variation in purchase decisions, while the rest was 

influenced by other factors outside the study. The t-test shows that product quality, 

product variety and brand image partially have a positive and significant influence 

on purchasing decisions. The results of the F test produced a calculated F value of 

125.238 which was greater than the table F value of 2.63, so it can be concluded 

that product quality, product variety and brand image simultaneously have a 

positive and significant effect on the purchase decision of Azarine products in 

Batam City. 

 

Keywords: Product Quality; Product Variety; Brand Image; Purchase Decision 
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