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ABSTRAK

Beauty influencer bisa dikatakan merupakan contoh yang dilihat masyarakat
ketika ingin membeli suatu produk, Brand image adalah salah satu hal yang penting
bagi sebuah produk agar lebih mudah dikenal masyarakat, Customer review adalah
ulasan pelanggan yang ditinggalkan untuk menilai suatu produk baik itu bentuknya
negative maupun positif. Tujuan penelitian ini dilakukan untuk mengetahui
pengaruh beauty influencer, brand image dan Customer review terhadap keputusan
pembelian skincare Ms Glow di Kota Batam. dengan jenis penelitian deskriptif
kuantitatif. Dan pemengambil sampel menggunakan rumus lemeshow sebanyak
100 responden menggunakan metode cross sectional design, pengumpulan data
menggunakan teknik kuesioner online atau google form, dengan membagikan
melalui laman media sosial dan menggunakan metode non- probability sampling
dengan teknik voluntary sampling. Pengolahan data dilakukan dengan
menggunakan SPSS 25, dengan melakukan uji kualitas data, uji asumsi klasik uji
pengaruh dan pengujian hipotesis. Berdasarkan hasil pengujian regresi, beauty
influencer (X1) memiliki pengaruh sebesar 57,1% terhadap keputusan pembelian
(Y), brand image (X2) memiliki pengaruh sebesar 19,1%terhadap keputusan
pembelian, dan customer review (X3) memberi pengaruh sebesar 20,1% terhadap
keputusan pembelian (Y). selain itu hasil uji t dan uji F menyatakan bahwa beauty
influencer, brand image dan customer review secara parsial dan simultan
berpengaruh positif dan signifikan terhadap keputusan pembelian skincare Ms
Glow di Kota Batam.

Kata Kunci: Beauty influencer, Brand Image, Customer review dan Keputusan
pembelian.



ABSTRACT

Beauty influencers can be said to be examples that people see when they
want to buy a product. Brand image is one of the important things for a product to
make it easier for the public to recognize it. Customer reviews are customer reviews
left to assess a product, whether it is negative or positive. The purpose of this
research was to determine the influence of beauty influencers, brand image and
customer reviews on purchasing decisions for Ms Glow skincare in Batam City.
with quantitative descriptive research type. And sampling using the Lemeshow
formula of 100 respondents using the cross sectional design method, data collection
using online questionnaire techniques or Google forms, by sharing via social media
pages and using a non-probability sampling method with voluntary sampling
techniques. Data processing was carried out using SPSS 25, by conducting data
quality tests, classical assumption tests, influence tests and hypothesis testing.
Based on the results of regression testing, beauty influencer (X1) has an influence
of 57.1% on purchasing decisions (Y), brand image (X2) has an influence of 19.1%
on purchasing decisions, and customer reviews (X3) have an influence of 20.1% of
purchasing decisions (Y). Apart from that, the results of the t test and F test stated
that beauty influencers, brand image and customer reviews partially and
simultaneously had a positive and significant influence on the decision to purchase
Ms Glow skincare in Batam City.

Keywords: Beauty influencer, Brand Image, Customer reviews and purchasing
decisions.
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