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ABSTRAK
Penelitian ini bertujuan untuk mengidentifikasi pengaruh E-WOM, promosi, dan
kualitas produk terhadap keputusan pembelian produk Elformula melalui TikTok
Shop di Kota Batam. Metode yang digunakan dalam penelitian ini adalah
kuantitatif. Teknik pengambilan sampel yang diterapkan adalah non-probability
sampling, dengan sampel sebanyak 204 responden yang merupakan konsumen
Elformula yang pernah berbelanja di TikTok Shop. Data dikumpulkan dengan
membagikan kuesioner dalam bentuk google form. Untuk menganalisis data,
digunakan perangkat lunak SPSS 25, yang mencakup pengujian kualitas data, uji
asumsi klasik, uji pengaruh, dan pengujian hipotesis. Berdasarkan hasil uji regresi,
pengaruh E-WOM terhadap keputusan pembelian sebesar 29,5% pengaruh promosi
terhadap keputusan pembelian sebesar 30,2%, dan pengaruh kualitas produk
sebesar 51,2% terhadap keputusan pembelian. Berdasarkan hasil pengujian
hipotesis  diperoleh bahwa variabel E-WOM, promosi dan kualitas produk
memberikan pengaruh secara positif dan serentak terhadap keputusan pembelian

produk Elformula pada TikTok Shop di Kota Batam.

Kata kunci: E-WOM, Promosi, Kualitas Produk, Keputusan Pembelian



ABSTRACT

This study aims to identify the influence of E-WOM, promotion, and product quality
on purchasing decisions for Elformula products through TikTok Shop in Batam
City. The method used in this study is quantitative. The sampling technique applied
is non-probability sampling, with a sample of 204 respondents who are Elformula
consumers who have shopped at TikTok Shop. Data were collected by distributing
questionnaires in the form of a google form. To analyze the data, SPSS 25 software
was used, which includes data quality testing, classical assumption testing,
influence testing, and hypothesis testing. Based on the results of the regression test,
the influence of E-WOM on purchasing decisions is 29.5%, the influence of
promotion on purchasing decisions is 30.2%, and the influence of product quality
is 51.2% on purchasing decisions. Based on the results of the hypothesis test, it was
found that the variables E-WOM, promotion and product quality have a positive
and simultaneous influence on purchasing decisions for Elformula products at

TikTok Shop in Batam City.

Keywords: E-WOM, Promotion, Product Quality, Purchasing Decisions
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