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ABSTRAK

Fokus penelitian ini adalah untuk mengetahui pengaruh brand equity, kualitas
produk, dan kepuasan pelanggan terhadap minat beli ulang produk skincare
Scarlett di Kota Batam. Populasi yang digunakan adalah pengguna produk
skincare Scarlett yang berdomisili di Kota Batam, dengan teknik pengambilan
sampel purposive sampling dan jumlah responden sebanyak 100 orang, dihitung
menggunakan rumus Lemeshow. Data dikumpulkan melalui kuesioner dengan
skala Likert dan dianalisis menggunakan regresi linear berganda. Hasil analisis
menunjukkan bahwa brand equity memiliki pengaruh sebesar 25,8%, kualitas
produk sebesar 32,5%, dan kepuasan pelanggan sebesar 42,7% terhadap minat
beli ulang. Koefisien determinasi (R?) menunjukkan bahwa brand equity,
kualitas produk, dan kepuasan pelanggan secara simultan dapat menjelaskan
sebesar 70,1% dari variasi dalam minat beli ulang. Uji t dan uji F menunjukkan
bahwa ketiga variabel tersebut secara individu maupun bersama-sama
berpengaruh positif dan signifikan terhadap minat beli ulang produk skincare
Scarlett di Kota Batam. Penelitian ini diharapkan dapat memberikan kontribusi
pada pengembangan literatur akademik serta memberikan masukan strategis
bagi produsen Scarlett untuk meningkatkan kualitas produk dan memperkuat
brand equity guna mendorong minat beli ulang.

Kata Kunci: Brand Equity, Kualitas Produk, Dan Kepuasan Pelanggan Variabel
Dependen Minat Beli Ulang,



ABSTRACT

The focus of this study is to determine the effect of brand equity, product quality,
and customer satisfaction on the repurchase intention of Scarlett skincare
products in Batam City. The population used is users of Scarlett skincare
products who live in Batam City, with a purposive sampling technique and a
total of 100 respondents, calculated using the Lemeshow formula. Data were
collected through a questionnaire with a Likert scale and analyzed using
multiple linear regression. The results of the analysis show that brand equity has
an influence of 25.8%, product quality of 32.5%, and customer satisfaction of
42.7% on repurchase intention. The coefficient of determination (R?) shows that
brand equity, product quality, and customer satisfaction can simultaneously
explain 70.1% of the variation in repurchase intention. The t-test and F-test
show that the three variables individually and together have a positive and
significant effect on repurchase intention of Scarlett skincare products in Batam
City. This study is expected to contribute to the development of academic
literature and provide strategic input for Scarlett manufacturers to improve
product quality and strengthen brand equity in order to encourage repurchase
infention.

Keywords: Brand Equity, Product Quality, Customer Satisfaction, Repurchase
Intention.
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