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ABSTRAK

Perkembangan teknologi perbankan digital, terutama internet banking, semakin
pesat di era digitalisasi. Namun, adopsi layanan ini masih menghadapi berbagai
tantangan, terutama yang berkaitan dengan persepsi pengguna. Penelitian ini
bertujuan untuk menganalisis pengaruh persepsi kegunaan, persepsi kemudahan,
dan persepsi risiko terhadap minat masyarakat Kota Batam dalam menggunakan
layanan internet banking. Penelitian ini menggunakan metode kuantitatif dengan
teknik pengumpulan data melalui kuesioner yang disebarkan kepada pengguna
potensial internet banking di Kota Batam dengan jumlah sampel yang diambil
adalah 204 responden. Data yang diperoleh dianalisis menggunakan metode regresi
linier berganda. Hasil penelitian menunjukkan bahwa persepsi kegunaan dan
persepsi kemudahan berpengaruh positif dan signifikan terhadap minat
menggunakan internet banking, sedangkan persepsi risiko berpengaruh negatif dan
signifikan terhadap minat tersebut. Persepsi kegunaan, persepsi kemudahan, dan
persepsi risiko memiliki pengaruh secara bersamaan terhadap minat menggunakan
internet banking di Kota Batam.

Kata Kunci: Persepsi Kegunaan, Persepsi Kemudahan, Persepsi Risiko, Minat
Menggunakan Internet Banking



ABSTRACT

The development of digital banking technology, particularly internet banking, has
rapidly advanced in the digitalization era. However, the adoption of this service
still faces various challenges, especially those related to user perception. This study
aims to analyze the influence of perceived usefulness, perceived ease of use, and
perceived risk on the interest of Batam City residents in using internet banking
services. This research employs a quantitative method by collecting data through
questionnaires distributed to potential internet banking users in Batam City with
the number of samples taken being 204 respondents. The obtained data is analyzed
using multiple linear regression methods. The results indicate that perceived
usefulness and perceived ease of use have a positive and significant effect on the
intention to use internet banking, while perceived risk has a negative and significant
effect. Perceived usefulness, perceived convenience, and perceived risk have a
simultaneous influence on the using internet banking in Batam City.

Keywords: Perceived Usefulness, Perceived Ease of Use, Perceived Risk, Intention
to Use Internet Banking
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