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ABSTRAK

Semakin cepatnya pertumbuhan industri kecantikan di sektor e-commerce
Indonesia, khususnya dalam produk skincare, menjadikan pemahaman faktor-
faktor yang mempengaruhi perilaku pembelian konsumen sangat penting.
Penelitian ini menyelidiki pengaruh citra merek, kualitas produk, dan electronic
word of mouth (E-WOM) terhadap keputusan pembelian produk skincare Emina
melalui marketplace Tokopedia di Kota Batam. Menggunakan pendekatan
penelitian kuantitatif, data dikumpulkan dari 204 responden melalui kuesioner
online dengan pengukuran skala Likert. Penelitian ini menggunakan metode
purposive sampling dan analisis regresi linear berganda untuk menguji hubungan
antar variabel. Hasil penelitian menunjukkan bahwa citra merek, kualitas produk,
dan E-WOM masing-masing menunjukkan pengaruh positif dan signifikan
terhadap keputusan pembelian produk skincare Emina. Hasil ini memberikan
wawasan berharga bagi merek skincare dan platform e-commerce untuk
meningkatkan strategi pemasaran mereka, terutama dalam membangun kehadiran
merek yang kuat, menjaga kualitas produk, dan memanfaatkan E-WOM secara
efektif di lingkungan marketplace digital.

Kata Kunci: Citra Merek, E-WOM, Kualitas Produk, Keputusan Pembelian.



ABSTRACT

The rapid growth of the beauty industry in Indonesia's e-commerce sector,
particularly in skincare products, has made it essential to understand the factors
influencing consumer purchasing behavior. This study investigates the impact of
brand image, product quality, and electronic word-of-mouth (E-WOM) on
purchasing decisions of Emina skincare products through Tokopedia marketplace
in Batam City. Using a quantitative research approach, data was collected from
204 respondents through online questionnaires utilizing Likert scale measurements.
The study employed purposive sampling method and multiple linear regression
analysis to examine the relationships between variables. The findings revealed that
brand image, product quality, and E-WOM each demonstrated positive and
significant effects on purchasing decisions of Emina skincare products. These
results provide valuable insights for skincare brands and e-commerce platforms to
enhance their marketing strategies, particularly in building strong brand presence,
maintaining product quality, and leveraging E-WOM effectively in the digital
marketplace environment.

Keywords: Brand Image, E-WOM, Product Quality, Purchasing Decision.
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