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ABSTRAK

Head and Shoulders adalah merek sampo anti-ketombe yang cukup populer di
berbagai kota, termasuk di Batam. Kota Batam memiliki perusahaan yang bernama
PT Sumber Sari yang terletak di JL Yos Sudarso, No. 2, Batam. Perusahaan
merupakan distributor resmi Head and Shoulders di Batam. Jumlah keputusan
pembelian masyarakat kota Batam atas produk Head and Shoulders mengalami
kenaikan dan penurunan setiap tahunnya. Permasalahan yang mengakibatkan
penurunan pada penjualan dikarenakan, kualitas produk dalam segi kandungan
mengandung SLS yang bisa membuat kulit kepala yang cenderung kering dan
sensitif kerap mengalami iritasi saat menggunakan sampo yang mengandung SLS.
Brand image produk berada jauh di posisi nomor 10 pada pendataan TOP Brand
Index dengan persentase hanya 2,90%. Inovasi kemasan pada produk memiliki
desain botol yang klasik dan konsisten membuatnya mudah diidentifikasi, tetapi
kurangnya variasi dalam desain atau fitur baru dapat membuatnya tampak stagnan
di tengah pasar yang terus berkembang. Populasi penelitian menggunakan data
jumlah penduduk Kota Batam Kecamatan Lubuk Baja sebesar 84.533 penduduk.
Teknik sampel yang digunakan yaitu purposive sampling dengan rumus Lemeshow
sehingga mengetahui sampel sebanyak 100 responden. Hasil menyatakan bahwa
kualitas Produk, brand image dan inovasi produk secara parsial dan simultan
membawa pengaruh positif dan signifikan terhadap keputusan pembelian.

Kata Kunci : kualitas produk, citra merek, inovasi, keputusan pembelian



ABSTRACT

Head and Shoulders is an anti-dandruff shampoo brand that is quite popular in
various cities, including Batam. Batam City has a company called PT Sumber Sari
which is located at JL Yos Sudarso, No. 2, Batam. The company is the official
distributor of Head and Shoulders in Batam. The number of purchasing decisions
made by the people of Batam City for Head and Shoulders products increases and
decreases every year. The problem that resulted in a decrease in sales was due to
the quality of the product in terms of content containing SLS which can cause scalps
that tend to be dry and sensitive to often experience irritation when using shampoo
containing SLS. The product brand image is in position number 10 in the TOP
Brand Index data collection with a percentage of only 2.90%. The product's
packaging innovation has a classic and consistent bottle design making it easy to
identify, but a lack of variety in design or new features can make it appear stagnant
in an ever-evolving market. The research population used data on the population
of Batam City, Lubuk Baja District, which was 84,533 residents. The sampling
technique used was purposive sampling with the Lemeshow formula so that the
sample was 100 respondents. The results state that product quality, brand image
and product innovation partially and simultaneously have a positive and significant
influence on purchasing decisions.

Keywords: product quality, brand image, innovation, purchasing decisions
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