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ABSTRAK

Pada saat ini, semakin berkembangnya teknologi membuat perusahaan
menghadapi persaingan antar perusahaan yang semakin ketat. Tentunya dengan
adanya persaingan yang dialami oleh perusahaan mendorong perusahaan untuk
berupaya meningkatkan pemasaran yang mereka lakukan untuk menarik minat
konsumen untuk melakukan pembelian pada perusahaan mereka. Hal tersebut
dilakukan dalam upaya untuk mengoptimalkan keuntungan dan usaha pencapaian
tujuan perusahaan. Penelitian ini bertujuan untuk menguji seberapa jauh Pengaruh
Electronic Word Of Mouth, Citra Merek dan Kepercayaan Terhadap Keputusan
Pembelian Produk E-Commerce Lazada.co.id di Kota Batam. Jumlah sampel yang
diambil adalah 205 responden yang merupakan responden yang menggunakan
aplikasi Lazada.co.id untuk berbelanja. Hasil penelitian menunjukkan bahwa
Electronic Word Of Mouth berpengaruh positif dan signifikan terhadap keputusan
pembelian, t hitung sebesar 5,517 > dari nilai t tabel yakni 1,972, dengan tingkat
signifikansi dari variabel Electronic Word Of Mouth 0,000 < 0,05. Citra Merek
berpengaruh positif dan signifikan terhadap keputusan pembelian, t hitung sebesar
3,135 > dari t tabel yakni 1,972, dengan tingkat signifikansi dari varibel Citra Merek
0,002 < 0,05. Kepercayaan berpengaruh positif dan signifikan terhadap keputusan
pembelian, t hitung 5,674 > dari t tabel yakni 1,972, dengan tingkat signifikansi dari
variabel Kepercayaan 0,000 < 0,05. Kemudian secara simultan electronic word of
mouth, citra merek, dan kepercayaan berpengaruh secara signifikan terhadap
keputusan pembelian dengan f hitung sebesar 169,757 > dari f tabel yakni 2,65,
yang berada dalam signifikansi 0,000 < 0,05. Sehingga dapat disimpulkan bahwa
electronic word of mouth berpengaruh secara positif dan signifikan, citra merek
berpengaruh secara positif dan signifikan, kepercayaan berpengaruh secara positif
dan signifikan, dan simultan electronic word of mouth, citra merek, dan
kepercayaan berpengaruh signifikan terhadap keputusan pembelian pada e-
commerce Lazada.co.id di Kota Batam.

Kata Kunci : Electronic Word Of Mouth, Citra Merek, Kepercayaan, Keputusan
Pembelian.
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ABSTRACT

At this time, the development of technology makes companies face
increasingly fierce competition between companies. Of course, the competition
experienced by companies encourages companies to try to improve the marketing
they do to attract consumers to make purchases in their companies. This is done in
an effort to optimize profits and efforts to achieve the company's goals. This study
aims to test how far the Influence of Electronic Word Of Mouth, Brand Image and
Trust on Purchase Decisions of Lazada.co.id E-Commerce Products in Batam City.
The number of samples taken was 205 respondents who were respondents who used
the Lazada.co.id application to shop. The results of the study showed that
Electronic Word Of Mouth had a positive and significant effect on purchase
decisions, t calculated as 5.517 > from the value of t table which was 1.972, with
the level of significance of the Electronic Word Of Mouth variable 0.000 < 0.05.
Brand Image had a positive and significant effect on purchase decisions, t
calculated as 3.135 > from t table which was 1.972, with the significance level of
the Brand Image variable 0.002 < 0.05. Trust has a positive and significant effect
on purchase decisions, t calculated 5.674 > from t table, namely 1.972, with the
significance level of the Trust variable 0.000 < 0.05. Then simultaneously
electronic word of mouth, brand image, and trust have a significant effect on
purchase decisions with f calculated as 169.757 > from ftable, which is 2.65, which
is in the significance of 0.000 < 0.05. Then simultaneously electronic word of
mouth, brand image, and trust have a significant effect on purchase decisions with
fcalculated as 169.757 > from f table, which is 2.65, which is in the significance of
0.000 < 0.05. So it can be concluded that electronic word of mouth has a positive
and significant effect, brand image has a positive and significant effect, trust has a
positive and significant effect, and simultaneously electronic word of mouth, brand
image, and trust have a significant effect on purchase decisions in Lazada.co.id e-
commerce in Batam City.

Keywords: Electronic Word Of Mouth, Brand Image, Trust, Purchase Decision.
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