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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh influencer marketing, digital
marketing dan brand image terhadap minat beli konsumen Tokopedia. Penelitian
ini memiliki tujuan untuk mengetahui hubungan influencer marketing terhadap
minat beli konsumen Tokopedia. Untuk mengetahui hubungan digital marketing
terhadap minat beli konsumen Tokopedia. Untuk mengetahui hubungan brand
image terhadap minat beli konsumen Tokopedia. Untuk mengetahui hubungan
influencer marketing, digital marketing dan brand image secara simultan terhadap
minat beli konsumen Tokopedia. Jenis penelitian ini merupakan penelitian
kuantitatif. Populasi pada penelitian ini adalah pengguna Tokopedia di Kelurahan
kibing Kota Batam. Sampel pada penelitian ini dihitung menggunakan Rumus
Jacob Cohen dan didapatkan sebanyak 204 responden. Hasil penelitian ditemukan
bahwa variabel influencer marketing memiliki pengaruh positif dan signifikan
terhadap minat beli konsumen Tokopedia. Variabel digital marketing memiliki
pengaruh positif dan signifikan terhadap minat beli konsumen Tokopedia. Variabel
brand image memiliki pengaruh positif dan signifikan terhadap minat beli
konsumen Tokopedia. Influencer marketing, digital marketing dan brand image
berpengaruh positif dan signifikan terhadap minat beli konsumen Tokopedia.

Kata Kunci : Influencer Marketing, Digital Marketing, Brand Image, Minat Beli.



ABSTRACT

This study aims to determine the effect of influencer marketing, digital marketing
and brand image on Tokopedia consumer purchasing interest. This study aims to
determine the relationship between influencer marketing and Tokopedia consumer
purchasing interest. To determine the relationship between digital marketing and
Tokopedia consumer purchasing interest. To determine the relationship between
brand image and Tokopedia consumer purchasing interest. To determine the
relationship between influencer marketing, digital marketing and brand image
simultaneously on Tokopedia consumer purchasing interest. This type of research
is quantitative research. The population in this study were Tokopedia users in
Kibing Village, Batam City. The sample in this study was calculated using the Jacob
Cohen Formula and obtained 204 respondents. The results of the study found that
the influencer marketing variable had a positive and significant effect on Tokopedia
consumer purchasing interest. The digital marketing variable had a positive and
significant effect on Tokopedia consumer purchasing interest. The brand image
variable had a positive and significant effect on Tokopedia consumer purchasing
interest. Influencer marketing, digital marketing and brand image had a positive
and significant effect on Tokopedia consumer purchasing interest.

Keywords: Influencer Marketing, Digital Marketing, Brand Image, Purchase
Intention.
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