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ABSTRAK

Luxcrime adalah brand kosmetik lokal yang menawarkan berbagai jenis produk
kecantikan berkualitas premium, seperti cushion, lip cream, eyeliner, maskara,
hingga perawatan kulit. Produk Luxcrime dikenal dengan formulasi yang aman,
ramah lingkungan, dan inovatif. Tujuan dari penelitian ini adalah untuk mengetahui
bagaimana brand image, kualitas produk, dan pemasaran memengaruhi pembelian
barang mewah di KKV Grand Batam. Data untuk penelitian ini dikumpulkan
menggunakan strategi distribusi yang mencakup pengiriman Google Form kepada
pelanggan Luxcrime, dengan sampel 100 balasan. Pendekatan regresi linier
berganda digunakan dalam analisis data menggunakan SPSS untuk mengukur
sejauh mana faktor independen memengaruhi variabel dependen. Hasil penelitian
menyatakan bahwa brand image, kualitas produk dan promosi terhadap keputusan

pembelian Luxcrime pada KKV Grand Batam.

Kata kunci: brand image, kualitas produk, promosi, keputusan pembelian



ABSTRACT

Luxcrime is a local cosmetic brand that offers various types of premium quality
beauty products, such as cushions, lip creams, eyeliners, mascaras, and skincare.
Luxcrime products are known for their safe, environmentally friendly, and
innovative formulations. The purpose of this study was to determine how brand
image, product quality, and marketing influence luxury goods purchases at KKV
Grand Batam. Data for this study were collected using a distribution strategy that
included sending a Google Form to Luxcrime customers, with a sample of 100
replies. A multiple linear regression approach was used in data analysis using SPSS
to measure the extent to which independent factors influence the dependent
variable. The results of the study stated that brand image, product quality, and

promotion affect Luxcrime purchasing decisions at KKV Grand Batam.

Keywords: brand image, product quality, promotion, purchasing decisions
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