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ABSTRAK

Penelitian ini bertujuan untuk menganalisis dampak citra merek, ulasan produk, dan
digital marketing terhadap keputusan pembelian kosmetik Pixy di Kota Batam.
Sampel penelitian terdiri dari 100 responden yang dipilih menggunakan teknik
purposive sampling, dengan jumlah populasi yang belum diketahui dan dihitung
menggunakan rumus Lemeshow. Data dianalisis melalui regresi linier berganda,
mencakup uji asumsi klasik, uji kualitas data, serta uji F dan uji T. Hasil analisis
menunjukkan bahwa citra merek berkontribusi sebesar 59,9% terhadap keputusan
pembelian, diikuti oleh digital marketing sebesar 40,9% dan ulasan produk sebesar
24,3%. Koefisien determinasi (R?) sebesar 70,9% mengindikasikan bahwa ketiga
variabel tersebut secara bersama-sama berpengaruh signifikan terhadap keputusan
pembelian. Selain itu, uji T dan uji F mengonfirmasi bahwa baik secara individu
maupun simultan, citra merek, ulasan produk, dan digital marketing memiliki
pengaruh yang kuat terhadap keputusan konsumen dalam membeli kosmetik Pixy
di Kota Batam.

Kata Kunci: Citra Merek, Ulasan Produk, Digital Marketing dan Keputusan
Pembelian.



ABSTRACT

This study examines the influence of brand image, product reviews, and digital
marketing on Pixy cosmetics purchase decisions in Batam City. The research
targets individuals who have used Pixy products, though the exact population size
is unknown. Using the Lemeshow formula and purposive sampling, 100
respondents were selected. Data analysis involved multiple linear regression, data
quality assessment, classical assumption tests, and hypothesis testing. Findings
indicate that brand image contributes 59.9% to purchase decisions, followed by
digital marketing at 40.9% and product reviews at 24.3%. The coefficient of
determination (R?) shows that these three factors collectively explain 70.9% of
purchase variations. Additionally, the t-test and f-test confirm that both individually
and simultaneously, brand image, product reviews, and digital marketing
significantly influence consumers' decisions to purchase Pixy cosmetics in Batam
City.

Keywords: Brand Image, Review Product, Digital Marketing and Purchasing
Decisions.
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