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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, promosi,
dan asosiasi merek terhadap keputusan pembelian di Daily’s Bakery Batam.
Penelitian ini menggunakan pendekatan kuantitatif dengan jenis deskriptif.
Populasi dalam penelitian ini merupakan pelanggan Daily’s Bakery Batam yang
tidak diketahui secara pasti dan teknik penentuan besar sampel menggunakan
rumus Lemeshow yang menghasilkan 100 responden. Teknik analisis data
menggunakan uji kualitas data, uji asumsi klasik, uji pengaruh dan uji hipotesis.
Hasil analisis regresi linier berganda menujukkan bahwa kualitas produk
mempengaruhi keputusan pembelian sebesar 15,6%. Promosi mempengaruhi
keputusan pembelian sebesar 31,0% dan asosiasi merek mempengaruhi keputusan
pembelian sebesar 23,6%. Temuan analisi koefisien determinasi (R?)
mengungkapkan bahwa kualitas produk, promosi, dan asosiasi merek menjelaskan
keputusan pembelian sebesar 82,3%. Temuan uji t dan uji F mempekuat hasil
penelitian dengan menyebutkan bahwa kualitas produk, promosi, dan asosiasi
merek berpengaruh positif dan signifikan baik secara parsial maupun secara
simultan terhadap keputusan pembelian.

Kata Kunci: Asosiasi Merek, Keputusan Pembelian, Kualitas Produk, Promosi.



ABSTRACT

This study aims to analyze the influence of product quality, promotion, and brand
association on purchasing decisions at Daily's Bakery Batam. This study uses a
quantitative approach with a descriptive type. The population in this study were
customers of Daily's Bakery Batam who were not known for certain and the
technique for determining the sample size used the Lemeshow formula which
resulted in 100 respondents. The data analysis technique used data quality tests,
classical assumption tests, influence tests and hypothesis tests. The results of
multiple linear regression analysis showed that product quality influenced
purchasing decisions by 15.6%. Promotion influenced purchasing decisions by
31.0% and brand association influenced purchasing decisions by 23.6%. The
findings of the determination coefficient analysis (R°) revealed that product
quality, promotion, and brand association explained purchasing decisions by
82.3%. The findings of the t-test and F-test strengthened the results of the study by
stating that product quality, promotion, and brand association had a positive and
significant effect both partially and simultaneously on purchasing decisions.

Keywords: Brand Association, Product Quality, Promotion, Purchasing Decision.
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