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ABSTRAK

Perkembangan teknologi dan media sosial telah mengubah pola promosi dan
pemasaran produk di era digital. Media sosial, word of mouth (WOM), dan
efektivitas iklan menjadi faktor penting dalam memengaruhi minat beli konsumen.
Penelitian ini bertujuan untuk menganalisis pengaruh media sosial, word of mouth,
dan efektivitas iklan terhadap minat beli pada produk Teh Gelas di Kota Batam.
Penelitian ini menggunakan pendekatan deskriptif kuantitatif. Populasi penelitian
adalah konsumen Teh Gelas di Kota Batam, dengan teknik pengambilan sampel
non-probability sampling, khususnya purposive sampling. Dengan jumlah populasi
yang tidak diketahui, rumus Lameshow digunakan untuk menentukan jumlah
sampel yang ditetapkan sebanyak 100 responden. Kriteria sampel adalah konsumen
Teh Gelas di Kota Batam yang telah mengonsumsi produk tersebut minimal tiga
kali pada tahun 2023. Data dikumpulkan melalui kuesioner online menggunakan
Google Form dan diolah menggunakan SPSS dengan uji deskriptif, validitas,
reliabilitas, multikolinearitas, heteroskedastisitas, koefisien determinasi dan uji t.
penelitian menunjukkan bahwa secara parsial, media sosial, word of mouth, dan
efektivitas iklan memiliki pengaruh positif dan signifikan terhadap minat beli pada
Teh Gelas di Kota Batam.

Kata kunci: efektivitas iklan, media sosial, minat beli, promosi produk, word of
mouth
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ABSTRACT

The development of technology and social media has changed the pattern of
product promotion and marketing in the digital era. Social media, word of mouth
(WOM), and advertising effectiveness are important factors in influencing
consumer buying interest. This study aims to analyze the influence of social media,
word of mouth, and advertising effectiveness on buying interest in Teh Gelas
products in Batam City. This study uses a quantitative descriptive approach. The
research population is consumers of Teh Gelas in Batam City, with non-probability
sampling techniques, especially purposive sampling. With an unknown number of
populations, the Lameshow formula was used to determine the number of samples
set at 100 respondents. The sample criteria are Teh Gelas consumers in Batam City
who have consumed the product at least three in 2023. Data was collected through
an online questionnaire using Google Form and processed using SPSS with
descriptive tests, validity, reliability, multicollinearity, heteroskemasicity,
determination coefficient and t-test. The study showed that partially, social media,
word of mouth, and advertising effectiveness had a positive and significant
influence on buying interest in Teh Gelas in Batam City

Keywords: advertising effectiveness, buying interest, media social, product
promotion, word of mouth
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