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ABSTRAK

Penelitian dilakukan dengan tujuan untuk menganalisis pengaruh variasi produk, kualitas
produk, dan citra merek terhadap kepuasan pelanggan Point Coffee Raden Fatah Batam.
Sampel yang diambil dalam penelitian ini adalah pelanggan yang pernah membeli produk
dari Point Coffee Raden Fatah berdomisili di Batam dengan menggunakan metode sampel
yaitu purposive sampling. Analisis data yang digunakan meliputi regresi linear berganda,
dengan pengujian kualitas data,uji asumsi klasik, uji pengaruh dan wuji hipotesis.
Berdasarkan hasil penelitian, disimpulkan bahwa variasi produk, kualitas produk, dan citra
merek memiliki pengaruh yang baik secara parsial dan simultan terhadap kepuasan

pelanggan Point Coffee Raden Fatah.

Kata Kunci: Variasi Produk, Kualitas Produk, Citra Merek, Kepuasan Pelanggan



ABSTRACT

The aim of this study to examine how every consumer satisfaction towards Point Coffee
Raden Fatah in Batam that are affected by product quality, product variation, and brand
image. Customers who have bought product from Point Coffee Raden Fatah and live in
Batam are choosen as the sample of this studies; they were chosen through the use of
purposive sampling. Multiple linear regression, data quality testing, influence testing,
classical assumption testing, and hypothesis testing are some of the data analysis
techniques. The findings show that, both separately and together consists of product
variation, product quality, and the last is brand image that are significantly improve

consumer satisfaction towards Point Coffee Raden Fatah in Batam.

Keywords: Product Variation, Product Quality, Brand Image, Customer Satisfaction
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