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ABSTRAK

Riset ini berpusat pada individu yang sudah pernah membeli produk di TikTok
Shop di Kota Batam pada tahun 2024, walaupun jumlah keseluruhan pelanggan
tidak diketahui. Riset ini mempelajari hubungan antara kepercayaan konsumen,
keamanan, serta kualitas produk terhadap keputusan pembelian konsumen. Dengan
memakai metode sampling purposive, 204 responden diseleksi berdasarkan pada
metode Jacob Cohen. Proses analisa data melibatkan uji kualitas data, uji asumsi
klasik, serta uji hipotesis melalui regresi linier berganda. Hasil analisa regresi linier
berganda membuktikan bahwa kepercayaan konsumen memberikan pengaruh
sebesar 33,8% terhadap keputusan pembelian, keamanan memberikan pengaruh
sebesar 49,4%, serta kualitas produk memberikan pengaruh sebesar 43,2%. Secara
keseluruhan, koefisien determinasi (R2) mengindikasikan bahwa kepercayaan
konsumen, keamanan, dan kualitas produk bisa menjelaskan 49,5% variasi dalam
keputusan pembelian. Tidak hanya itu, hasil uji T serta uji F mengonfirmasi bahwa
kepercayaan konsumen, keamanan, dan kualitas produk memiliki pengaruh yang
signifikan, baik secara individu ataupun bersama-sama, terhadap keputusan
pembelian konsumen pada sosial commerce TikTok Shop di Kota Batam.

Kata Kunci: Kepercayaan Konsumen, Keamanan, Keputusan Pembelian.



ABSTRACT

This research focuses on individuals who have purchased products at the TikTok
Shop in Batam City in 2024, although the total number of customers is unknown.
This research studies the relationship between consumer trust, safety and product
quality on consumer purchasing decisions. Using a purposive sampling method,
204 respondents were selected based on the Jacob Cohen method. The data
analysis process involves data quality testing, classical assumption testing, and
hypothesis testing through multiple linear regression. The results of multiple linear
regression analysis prove that consumer trust has an influence of 33.8% on
purchasing decisions, security has an influence of 49.4%, and product quality has
an influence of 43.2%. Overall, the coefficient of determination (R2) indicates that
consumer trust, safety, and product quality can explain 49.5% of the variation in
purchasing decisions. Not only that, the results of the T test and F test confirm that
consumer trust, safety and product quality have a significant influence, both
individually and collectively, on consumer purchasing decisions at the TikTok Shop
social commerce in Batam City.

Keywords: Consumer Trust, Security, Purchasing Decisions.
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