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ABSTRAK

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh digital marketing,
electronic word of mouth dan brand image terhadap keputusan pembelian skincare
The Originote di Kota Batam. Penelitian ini menggunakan teknik kuantitatif dan
sampel diambil dari 105 responden yang pernah membeli sunscreen The Originote.
Teknik pengumpulan data melalui kuesioner dan menggunakan software SPSS
versi 29 untuk analisis data meliputi uji kualitas, uji asumsi klasik, uji pengaruh dan
uji hipotesis. Nilai Adjusted R Square sebesar 82,1% menunjukkan bahwa faktor
digital marketing, electronic word of mouth dan brand image secara bersama-sama
mempunyai pengaruh yang signifikan terhadap keputusan pembelian. Adanya
variabel lain yang tidak diperhitungkan dalam penelitian ini ditunjukkan oleh
sisanya sebesar 17,9%. Hasil uji parsial menunjukkan bahwa ketiga variabel
independen yaitu digital marketing, electronic word of mouth dan brand image
mempunyai pengaruh positif dan signifikan terhadap keputusan pembelian The
Originote di Kota Batam.

Kata Kunci: keputusan pembelian, eWOM, Digital Marketing, Brand Image



ABSTRACT

The aim of this research is to determine the influence of digital marketing,
electronic word of mouth and brand image on purchasing decisions for The
Originote skincare in Batam City. This research used quantitative techniques and
samples were taken from 105 respondents who had purchased The Originote
sunscreen. Data collection techniques through questionnaires and using SPSS
version 29 software for data analysis include quality tests, classical assumption
tests, influence tests and hypothesis tests. The Adjusted R Square value of 82.1%
shows that digital marketing, electronic word of mouth and brand image factors
together have a significant influence on purchasing decisions. The existence of
other variables that were not taken into account in this study is indicated by the
remaining 17.9%. The partial test results show that the three independent variables,
namely digital marketing, electronic word of mouth and brand image have a
positive and significant influence on purchasing decisions for The Originote in
Batam City.

Keywords: purchasing decisions, eWOM, Digital Marketing, Brand Image
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