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ABSTRAK

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh citra merek, promosi
Dan kualitas produk terhadap keputusan pembelian skincare Naavagreen di kota
Batam. Penelitian ini dilakukan dengan menggunakan teknik kuantitatif. Sampel
penelitian digunakan sebanyak 109 responden yakni seluruh pelanggan klinik
kecantikan Naavagreen yang membeli produk Naavagreen dan berada di
Kecamatan Batam Kota, dengan menggunakan teknik purposive sampling. Teknik
pengumpulan data melalui penyebaran kuisioner dengan menggunakan skala
likert. Dengan menggunakan software SPSS 25. Hasil uji t menunjukkan bahwa
citra merek 4,516 >1,966 dengan sig 0.001<0.05 membuktikan bahwa citra merek
berpengaruh secara signifikan terhadap keputusan pembelian. citra merek
4,516>1,966 dengan sig 0.000<0.05 membuktikan bahwa citra merek berpengaruh
secara signifikan terhadap keputusan pembelian dan citra merek 4,516>1,966
dengan sig 0.008<0.05 membuktikan bahwa citra merek berpengaruh secara
signifikan terhadap keputusan pembelian. Selain itu, hasil uji koefisien
determinasi citra merek, promosi, dan kualitas produk berpengaruh terhadap
keputusan pembelian skincare Naavagreen di kota Batam sebesar 80,2 %.
Berdasarkan hasil uji hipotesis didapatkan bahwa citra merek, promosi, dan
kualitas produk berpengaruh positif dan signifikan terhadap keputusan pembelian
skincare Naavagreen di kota Batam.

Kata Kunci : Citra merek, Pomosi, Kualitas Produk, Keputusan Pembelian
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ABSTRACT

The purpose of this study is to determine the influence of brand image, promotion
and product quality on the purchase decision of Naavagreen skincare in the city
of Batam. This research was conducted using quantitative techniques. The
research sample was used as many as 109 respondents, namely all customers of
Naavagreen beauty clinics who bought Naavagreen products and were located in
Batam Kota District, using purposive sampling techniques. The data collection
technique is through the distribution of questionnaires using a Likert scale. By
using SPSS 25 software. The results of the t-test showed that the brand image of
4,516 >1,966 with a sig of 0.001<0.05 proved that the brand image had a
significant effect on the purchase decision. The brand image of 4,516>1,966 with
a sig of 0.000<0.05 proved that the brand image had a significant effect on the
purchase decision and the brand image of 4,516>1,966 with a sig of
0.008<0.05proving that brand image has a significant influence on purchasing
decisions. In addition, the results of the coefficient of determination of brand
image, promotion, and product quality affect the decision to purchase
Naavagreen skincare in Batam city by 80.2%. Based on the results of the
hypothesis test, it was found that brand image, promotion, and product quality
had a positive and significant effect on the decision to purchase Naavagreen
skincare in Batam city

Keywords : Brand image, Pomosi, Product Quality, Purchasing Decision
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