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ABSTRAK

Perkembangan teknologi komunikasi membuat setiap orang dapat beraktifitas
dengan mudah dan cepat. Penelitian ini bertujuan untuk menguji pengaruh kualitas
produk, citra merek dan nilai pelanggan terhadap keputusan pembelian Smartphone
Xiaomi di Erafone Megamall. Penelitian ini menggunakan metode kuantitatif
dengan desain penelitian explanatory research. Sampel penelitian berjumlah 100
responden yang merupakan masyarakat yang membeli Smartphone Xiaomi di
Erafone Megamall. Data dikumpulkan melalui kuesioner online dan dianalisis
menggunakan analisis desktiptif dengan menggunakan uji asumsi klasik.
Berdasarkan data dan analisis yang telah dilakukan, penelitian ini menunjukan hasil
bahwa kualitas produk secara positif dan signifikan mempengaruhi keputusan
pembelian Smartphone Xiaomi di Erafone Megamall. Selain itu citra merek secara
positif dan signifikan mempengaruhi keputusan pembelian Smartphone Xiaomi di
Erafone Megamall. Pada variabel nilai pelanggan secara positif dan signifikan
mempengaruhi keputusan pembelian Smartphone Xiaomi di Erafone Megamall.
Dan secara simultan, kualitas produk, citra merek dan nilai pelanggan secara positif
dan signifikan mempengaruhi keputusan pembelian Smartphone Xiaomi di Erafone
Megamall.

Kata Kunci: Kualitas Produk, Citra Merek, Nilai Pelanggan dan Keputusan
Pembelian.



ABSTRACT

The development of communication technology means that everyone can carry out
their activities easily and quickly. This research aims to examine the influence of
product quality, brand image and customer value on purchasing decisions for
Xiaomi Smartphones at Erafone Megamall. This research uses quantitative
methods with an explanatory research design. The research sample consisted of
100 respondents who were people who bought Xiaomi Smartphones at Erafone
Megamall. Data was collected through an online questionnaire and analyzed using
descriptive analysis using the classic assumption test. Based on the data and
analysis that has been carried out, this research shows that product quality
positively and significantly influences the decision to purchase Xiaomi
Smartphones at Erafone Megamall. Apart from that, brand image positively and
significantly influences the decision to purchase Xiaomi Smartphones at Erafone
Megamall. The customer value variable positively and significantly influences the
decision to purchase Xiaomi Smartphones at Erafone Megamall. And
simultaneously, product quality, brand image and customer value positively and
significantly influence Xiaomi Smartphone purchasing decisions at Erafone
Megamall.

Keywords: Product Quality, Brand Image, Customer Value and Purchasing
Decisions.
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