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ABSTRAK

Abstrak : Penelitian ini bertujuan untuk menguji Pengaruh Electronic Word of
Mouth, Kualitas Produk dan Pengetahuan Produk terhadap Keputusan Pembelian
Baba Parfum di Kota Batam. Populasi pada penelitian ini adalah masyarakat Kota
Batam yang pernah dan sedang menggunakan Baba Parfum. Data yang digunakan
adalah data primer yang diperoleh dari 100 sampel responden. Teknik pengambilan
sampel melalui teknik non probability sampling dengan metode purposive
sampling. Analisis yang digunakan adalah analisis regresi berganda. Teknik analisis
data menggunakan program SPSS versi 29. Berdasarkan hasil analisis data statistik,
indikator dalam penelitian ini valid dimana dalam uji asumsi klasik, data
berdistribusi normal dan tidak terjadi multikolinearitas. Hasil penelitian ini
menunjukkan bahwa secara parsial variabel electronic word of mouth berpengaruh
positif signifikan terhadap keputusan pembelian. Kualitas produk berpengaruh
positif signifikan terhadap keputusan pembelian. Pengetahuan produk berpengaruh
positif signifikan terhadap keputusan pembelian. Secara simultan variabel
electronic word of mouth, kualitas produk dan pengetahuan produk berpengaruh
positif signifikan terhadap keputusan pembelian.

Kata Kunci : Electronic Word of Mouth, Kualitas Produk, Pengetahuan Produk,
Keputusan Pembelian



ABSTRACK

Abstrack : This study aims to examine the influence of Electronic Word of Mouth,
Product Quality, and Product Knowledge on the Purchase Decision of Baba
Perfume in Batam City. The population in this study comprises the residents of
Batam City who have used or are currently using Baba Perfume. The data used are
primary data obtained from a sample of 100 respondents. The sampling technique
employed is non-probability sampling with a purposive sampling method. The
analysis used is multiple regression analysis. Data analysis techniques utilize SPSS
version 29. Based on the results of statistical data analysis, the indicators in this
study are valid, and in the classical assumption test, the data are normally
distributed and free from multicollinearity. The results of this study indicate that
partially, the variable electronic word of mouth has a significant positive effect on
purchase decisions. Product quality has a significant positive effect on purchase
decisions. Product knowledge has a significant positive effect on purchase
decisions. Simultaneously, the variables electronic word of mouth, product quality,
and product knowledge have a significant positive effect on purchase decisions.

Keywords : Electronic Word of Mouth, Product Quality, Product Knowledge,
Purchase Decision
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