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ABSTRAK

Saat ini, industri makanan beradaptasi dengan permintaan pelanggan dengan
mengembangkan produk baru seperti mie instan. Fokus penelitian ini adalah
bagaimana Word Of Mouth, Brand Image, dan Ambassador merek memengaruhi
keputusan pembelian konsumen. Sampel penelitian adalah pelanggan yang pernah
membeli mie lemonilo. Untuk memilih sampel seratus orang yang menjawab
pertanyaan, peneliti menggunakan teknik sampling non-probability. Data diolah
menggunakan program SPSS 26. Studi menunjukkan bahwa duta merek, citra merek,
dan word-of-mouth memengaruhi keputusan konsumen untuk membeli mie lemonilo
secara signifikan dan positif. Menurut uji anova, nilai f hitung lebih besar daripada f
tabel, dan Sig adalah 0,05. Keputusan konsumen di Batam untuk membeli mie lemonilo
dipengaruhi oleh faktor-faktor seperti Brand Ambassador, Brand Image, dan Word Of
Mouth.

Kata Kunci : Brand Ambassador, Brand Image, Word Of Mouth, Keputusan
Pembelian
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ABSTRACT

Currently, the food industry is adapting to consumer demand and developing new
products such as instant noodles. This research focuses on how word of mouth, brand
image, and brand ambassadors influence consumer purchasing decisions. The
research sample was customers who purchased lemonilo noodles. To select a sample
of one hundred people who answered the questions, the researcher used a non-
probability sampling technique. The data was processed using the SPSS 26 program.
Based on the anova test, the calculated fvalue was greater than table f, and the sign
was 0.05. Batam consumers’ decisions to buy lemon noodles are influenced by several
factors such as brand awareness, brand image and Word of Mouth.

Keywords : Brand Ambassador, Brand Image dan Word Of Mouth purchasing
decisions.
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