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ABSTRAK

Penelitian ini bertujuan untuk mengeksplorasi pengaruh pengaruh brand
ambassador, brand image dan product quality terhadap keputusan pembelian
konsumen Zalora di kota batam. Metode penelitian yang digunakan adalah
deskiptif dengan pendekatan kuantitatif. Populasi studi terdiri dari pengguna
aplikasi Zalora di Kota Batam pada tahun 2024, dengan jumlah populasi yang
tidak spesifik. Sampel sebanyak 100 responden dipilih menggunakan metode
purposive sampling berdasarkan rumus Lameshow. Data yang terkumpul
dianalisis menggunakan regresi linier berganda untuk menguji validitas data,
asumsi klasik, pengaruh variabel, dan hipotesis yang diajukan. Hasil analisis
menunjukkan bahwa brand ambassador memberikan kontribusi sebesar 23,6%
terhadap keputusan pembelian. Brand image memberikan kontribusi sebesar
25,0% terhadap keputusan pembelian. Product quality memberikan kontribusi
sebesar 17,2% terhadap keputusan pembelian. Analisis koefisien determinasi (R?)
menunjukkan bahwa brand ambassador, brand image dan product quality secara
keseluruhan menjelaskan 74,3% variasi dalam keputusan pembelian. Uji t dan uji
F menegaskan bahwa brand ambassador, brand image dan product quality
memiliki pengaruh positif dan signifikan terhadap keputusan pembelian, baik
secara parsial maupun simultan.

Kata Kunci: Brand Ambassador, Brand Image, Keputusan Pembelian, Product
Quality.



ABSTRACT

This research aims to explore the influence of brand ambassadors, brand image
and product quality on Zalora consumer purchasing decisions in Batam City. The
research method used is descriptive with a quantitative approach. The study
population consists of Zalora application users in Batam City in 2024, with an
unspecified population size. A sample of 100 respondents was selected using a
purposive sampling method based on the Lameshow formula. The collected data
was analyzed using multiple linear regression to test the validity of the data,
classical assumptions, the influence of variables and the proposed hypotheses.
The analysis results show that brand ambassadors contribute 23.6% to
purchasing decisions. Brand image contributes 25.0% to purchasing decisions.
Product quality contributes 17.2% to purchasing decisions. Analysis of the
coefficient of determination (R?) shows that brand ambassador, brand image and
product quality as a whole explain 74.3% of the variation in purchasing
decisions. The t test and F test confirm that brand ambassador, brand image and
product quality have a positive and significant influence on purchasing decisions,
both partially and simultaneously.

Keywords: Brand Ambassador, Brand Image, Purchase Decision, Product
Quality.
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