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ABSTRAK

Penelitian ini bertujuan untuk mengevaluasi pengaruh kualitas produk, citra
merek, dan kegiatan promosi terhadap keputusan pembelian ban di PT Adaban
Makmur Sukses. Metodologi yang diterapkan adalah deskriptif dengan
pendekatan kuantitatif, melibatkan populasi sebanyak 318 pelanggan dari PT
Adaban Makmur Sukses. Dengan menggunakan rumus Slovin dan metode simple
random sampling, diambil sampel sebanyak 177 responden. Beragam uji statistik
diterapkan dalam penelitian ini, seperti uji kualitas data, uji asumsi klasik, uji
pengaruh, dan uji hipotesis. Dari hasil analisis regresi linier berganda, ditemukan
bahwa kualitas produk menyumbang 22,4% terhadap keputusan pembelian, citra
merek menyumbang 29,1%, dan promosi berkontribusi sebesar 21,1%. Nilai
koefisien determinasi (R?) menunjukkan bahwa ketiga variabel ini secara
bersama-sama menjelaskan 55,6% variasi dalam keputusan pembelian. Uji t dan
uji F yang dilakukan mengindikasikan bahwa kualitas produk, citra merek, dan
promosi memiliki pengaruh signifikan dan positif baik secara individual maupun
kolektif terhadap keputusan pembelian.

Kata Kunci: Kualitas Produk, Citra Merek, Promosi, Keputusan Pembelian.



ABSTRACT

This research aims to evaluate the influence of product quality, brand image and
promotional activities on tire purchasing decisions at PT Adaban Makmur Sukses.
The methodology applied is descriptive with a quantitative approach, involving a
population of 318 customers from PT Adaban Makmur Sukses. By using the
Slovin formula and simple random sampling method, a sample of 177 respondents
was taken. Various statistical tests were applied in this research, such as data
quality tests, classical assumption tests, influence tests, and hypothesis tests. From
the results of multiple linear regression analysis, it was found that product quality
contributed 22.4% to purchasing decisions, brand image contributed 29.1%, and
promotion contributed 21.1%. The coefficient of determination (R?) value shows
that these three variables together explain 55.6% of the variation in purchasing
decisions. The t test and F test carried out indicate that product quality, brand
image and promotion have a significant and positive influence both individually
and collectively on purchasing decisions.

Keywords: Brand Image, Product Quality, Promotion, Purchasing Decisions.
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