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Abstrak

Penelitian ini mengkaji bagaimana desain produk, citra merek, dan kemajuan
teknologi mempengaruhi keputusan pembelian kreatif Shopee. Dalam contoh ini,
peneliti memilih jumlah sampel sebanyak 13.732 mahasiswa dari beberapa
universitas di Batam. Besar sampel penelitian ini adalah 100 responden, dan akan
digunakan sebagai alat penelitian dengan sistem kuesioner dan prosedur
pengumpulan data berdasarkan skala likert. Data penelitian diperiksa secara
kuantitatif. Temuan penelitian in1 menyatakan bahwa desain produk, citra merek
dan kemajuan teknologi berpengaruh positif dan signifikan terhadap keputusan
pembelian produk skintific dari Shopee.

Kata Kunci : Desain Produk, Citra Merek, Kemajuan Teknologi, Keputusan
Pembeli



Abstract

This research examines how product design, brand image, and technological
advances influence Shopee's creative purchasing decisions. In this example,
researchers chose a sample size of 13,732 students from several universities in
Batam. The sample size for this research is 100 respondents, and will be used as
a research tool with a questionnaire system and data collection procedures
based on a Likert scale. Research data was examined quantitatively. The
findings of this research state that product design, brand image and
technological advances have a positive and significant influence on purchasing
decisions for skintific products from Shopee.

Keywords: Product Design, Brand Image, Technological Advances, Purchasing
Decisions
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